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The Giving Season

2024 NATIONAL INTEGRATED SPECIAL REPORT – 
DIGITAL AND NEWSPAPER 

December consistently leads the rest of the year in charitable giving, with 
30% of all charitable donations happening during this time. The Giving 
Season is a period where donors are feeling generous, and charities of all 
sizes have the chance to boost their bottom lines to fuel their missions for the 
upcoming year. This special feature will highlight the impact of the Canadian 
non-profit sector, the causes they support and success stories that inspire 
hope during this season of giving.

Proposed topic highlights:
IMPACT — Shedding light on tales of triumph as communities collaborate for 
the greater good.
OUTLOOK - Exploring the influences of donations and the evolving 
landscape of charitable organizations.
CANADIAN PHILANTHROPY - Examining how Canadians are molding 
outcomes both at home and globally.
FINANCIAL EDUCATION — Highlighting the importance of financial 
education and literacy.
EMERGING CONCERNS - Addressing issues like climate change, diversity, 
equity, and inclusion, immigration, and beyond—how charities are extending 
their support.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 

Source: Vividata SCC Fall 2023, National, Adults 18+

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636  E: rdeacon@globeandmail.com

Print/Digital Weekly Readers – 6,063,000 
Print Weekly Readers – 2,592,000 | Digital Weekly Readers – 4,645,000

Standard 
Booking Deadline Material Deadline Publishing Date Sponsor Content 

Booking Deadline

October 25, 2024 December 6, 2024 December 13, 2024 October 25, 2024

Reaching 
more senior 

executives, business 
owners and 

professionals

 The Globe and 
Mail is the #1 

newspaper brand 
in Canada

Content produced by Randall Anthony Communications, a Globe-approved provider

Click on the report below to 
see a similar past feature

Reaching more 
High-Net-Worth 

Investors with over 
$500K in assets.
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THE GIVING SEASON
SPONSOR CONTENT

Philanthropy-funded
research transforms
cancer treatments

The Giving Season – from GivingTuesday through to the end of
December – is one of the most important times of year for many
of the 86,000 registered charities in Canada. With the holidays
– and the end of the tax year – approaching, this is often when
many Canadians make donations to their favourite charities.
The non-profit sector provides countless services and supports

making a huge difference in the lives of Canadians, says Lisa
Davey, vice president, Association of Fundraising Professionals
Canada, and donations ensure that charities have the resources
they need to deliver critical services and support in their
communities.
“Fundraising, and the professionals who support giving by

donors, has never been more needed,” she adds. “There is
always a gap in the needs in our communities and the funds
available to address them, and this year is no exception,” says
Ms. Davey.
With high inflation, record levels of personal debt and high

levels of social, health and economic distress, the need for and
demand on charities is higher than ever. Even in the best of
times, fundraising matters; however, in challenging times, there
are increased pressures, says Ms. Davey adding the number of
Canadians who expect to rely on charities to meet their basic
needs is 22 per cent, which is more than 8.8 million people
across the country.
With so many incredible charities across the country doing

amazing work, it can be challenging to decide which ones to
support. “The best advice for anyone wondering which causes
to support is to give to a cause they are passionate about, and
to learn about how the charity is making an impact for those
they service,” says Ms. Davey.

Thursday, December 14, 2023 PRODUCED BY RANDALL ANTHONY COMMUNICATIONS. THE GLOBE’S EDITORIAL DEPARTMENT WAS NOT INVOLVED.
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Advances at Princess Margaret
Cancer Centre help all Canadians and
patients around the world

Fred Victor wants GTA residents to Picture a Toronto Where
Everyone Has a Home

Philanthropy also funds
early-stage research
ideas. They may be
crazy out-of-the-box

ideas, but if right, they
will lead to paradigm

changes in our
diagnosis and treatment

of cancer.
Dr. Aaron Schimmer

Research Director, Princess
Margaret Cancer Centre, University

Health Network
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REBUILDING LIVES
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ABOUT THE GIVING SEASON
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