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Diabetes Awareness Month & World Diabetes Day

2024 NATIONAL INTEGRATED SPECIAL REPORT – 
DIGITAL AND NEWSPAPER 

Diabetes, along with its complications, continues to exert a significant 
toll on individuals, families, and the Canadian healthcare system, 
affecting approximately 4,118,000 Canadians, constituting 10% of the 
population. November, marking Diabetes Awareness Month and 
culminating with World Diabetes Day on November 14, is a crucial 
opportunity to highlight treatment advancements and emphasize the 
urgency for initiatives in diabetes prevention and finding a cure.

Proposed topic highlights:
FORECAST — Examining the future landscape of diabetes burden in 
Canada.
ADVANCES & INNOVATION — Exploring evolving therapies and 
technologies that can mitigate diabetes-related complications.
AWARENESS EXPANSION — Increasing understanding of the impacts of 
diabetes and identifying optimal strategies for enhancing health 
outcomes.
INNOVATIVE HEALTH SUPPORTS — Showcasing creative approaches to 
self-management and evolving services from diverse healthcare 
professionals.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 

Source: Vividata SCC Fall 2023, National, Adults 18+

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636  E: rdeacon@globeandmail.com

Print/Digital Weekly Readers – 6,063,000 
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s a person living with type 2
diabetes, Laura Syron, presi-

dent & CEO of Diabetes Canada,
knows just how “invisible” this
condition can be. Diabetes remains
misunderstood, and its impacts and
complexities are often underesti-
mated, despite the fact that it affects
so many people in Canada
“It’s still true that many people

don’t realize how prevalent diabetes
is,” Ms. Syron says. “They’re often
surprised to learn that one in three
people in Canada, almost 12 million
people, either live with diabetes
or prediabetes.” Prediabetes is
when blood sugars are higher than
normal but not high enough to be
diagnosed as type 2 diabetes, and
if left unmanaged, may progress to
type 2 diabetes.
In Canada, 4 million people are

diagnosed with diabetes and it is
estimated that over 1 million
people have diabetes and don’t
even know it.
Myths and stereotypes about

diabetes abound, contributing to
misunderstanding and, sometimes,
a lack of support for individuals try-
ing to cope with the realities of the
chronic condition, says Ms. Syron.
Some people downplay the risks
of complications with diabetes and
don’t understand that insulin is not
a cure, she explains.
“And few people understand the

amount of time and the complex
decisions required to manage your
diabetes. You have to stay vigilant
around the clock,” she says. She
points to research from Stanford
University that shows that people
with diabetes (particularly those
using insulin to manage their
condition) make 180 more decisions
each day about their health than
someone without diabetes.
Another contributor to the invis-

ibility of diabetes is stigma and the

Siobhan Brooks is never off the
clock. That’s because three of her
four children live with type 1 diabe-
tes. At any given time, each of the
girls will test different and feel differ-
ent. One may have low blood sugar
and need a snack, while another
may need an insulin injection.
Continually testing and monitor-

ing blood sugar levels, counting
carbs, calculating insulin injections
and being on alert for lows demands
Siobhan’s time, attention and
energy. And forget spontaneity.
“Everything must be planned ahead.
Wherever we go, whatever the kids
are doing, we need to pack insulin,
juice, snacks and glucagon for rapid
glucose recovery,” says Siobhan.

“AFTER THE FIRST DIAGNOSIS,
I WAS SO SCARED. I WORRIED
THAT I WOULDN’T BE ABLE TO DO
EVERYTHING I NEEDED TO DO.”

Siobhan’s youngest daughter, Kahli,
was the first to be diagnosed. One
day, quite unexpectedly, Kahli told
her mom that it burned when she
peed. When tested, Kahli’s blood
sugar level was dangerously high.
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CARING FOR THREE CHILDRENWITH DIABETES IS A 24/7 JOB FORMOM
Kahli was rushed to a hospital in
Halifax, where she received urgent
treatment and Siobhan began a
crash course in diabetes manage-
ment. “It’s like suddenly you’re
expected to be a doctor,” says Siob-
han. “The weight of the responsibil-
ity was overwhelming.”
About a month later, Vienna was

diagnosed and a few months after
that, Braelyn was diagnosed. “I had a
hard time understanding why three
of my children had type 1 diabetes,”
says Siobhan.

“FOR THE FIRST FEW YEARS, THE
NIGHTS WERE THE HARDEST.”

Siobhan would stay up until mid-
night and if everyone’s sugars were
in range, she’d go to bed. Then
she’d get up at 2 a.m. and again at
4 a.m. to check. If the levels were
high, she’d give an insulin shot. If
they were low, she’d wake the child
to have a juice. “One time Kahli’s glu-
cose level was so low I had trouble
waking her up. After that, the girls
were afraid of having lows to the
point that Vienna was sneaking food
before bed,” says Siobhan.

self-blame people often take on
when they receive a diagnosis.
Ms. Syron recalls how she reacted
when a physician told her seven
years ago that she had type 2
diabetes.
“The first thing I realized was I

had a huge gap in my knowledge,”
she says. “I couldn’t absorb the
news. How serious was this and
what kind of treatment would
I have to deal with? I wasn’t at
Diabetes Canada at that time, but I
did work with a health charity, and
yet I had no idea what having type
2 diabetes would mean for my life.”
Her next reaction, she says, was

“What have I done? Why didn’t
I take care of myself more, do a
better job of watching my weight?

I just shut down.”
She told herself, “I’m certainly

going to keep my diabetes invisible
to the world.” She was embarrassed
about her perceived “failure” and
vowed that she wouldn’t tell too
many people about living with type
2 diabetes.
Just as Ms. Syron came to terms

with her diagnosis and was able to
talk openly about it, she came to
work for Diabetes Canada as the
CEO.
She now feels strongly the whole

conversation around diabetes needs
to come out of the shadows.
“Diabetes today is where mental

health was 15 or 20 years ago, when
stigma and shame kept everything
hidden,” she says.

Diabetes Canada is taking action
on many fronts to raise awareness
of diabetes and to tackle the stigma
because with open conversations,
Ms. Syron says, “people living with
diabetes are more likely to seek
treatment and adhere to their medi-
cations and other solutions, and to
gather valuable support from family
and friends.”
Diabetes Canada is also working

hard to improve life for people living
with diabetes by funding innova-
tive research that can expand our
knowledge and lead to better health
outcomes for so many people in the
country.

Learn more at
diabetes.ca/letsmaketime

Things improved when the girls
started using glucose monitoring
devices. The devices continually
monitor each girl’s blood sugar lev-
els and send alerts to their phones
and to Siobhan’s phone when
action is needed, day or night.

“WE SPEND A LOT OF TIME
MONITORING, MANAGING AND
TALKING ABOUT DIABETES, BUT
WE’RE DETERMINED NOT TO LET IT
RUN OUR LIVES.”

Siobhan and her family don’t let
diabetes rob them of the things
they like to do. All four children are
involved in a variety of activities,
including volleyball, football, cross
fit, hockey and skiing. The family also
takes time to do social media videos
and participate in various fundrais-
ers and events to spread aware-
ness about diabetes. This Diabetes
Awareness Month, let’s all make
time to educate ourselves and our
communities about the realities and
complexities of living with diabetes.

Learn more at
diabetes.ca/letsmaketime

It’s still true that
many people

don’t realize how
prevalent diabetes
is. They’re often
surprised to

learn that one in
three Canadians,
almost 12 million
people, either live
with diabetes or
prediabetes.
Laura Syron

President & CEO
Diabetes Canada

It’s time to change the conversation on diabetes
Bringing the often invisible condition of diabetes out into the open

A

With open conversations, people with diabetes are more likely to seek treatment and adhere to their
medications and other solutions. FATCAMERA VIA GETTY IMAGES

Siobhan and her daughters have found a way to manage the
complexities of diabetes management while living a full and active life.

Pictured left to right: Kahli, Siobhan, Vienna and Braelyn. SUPPLIED
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