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MAIL* Crohn's & Colitis
AWARENESS MONTH

INTEGRATED CONTENT FEATURES: Turnkey solutions in which
participating advertisers can be mentioned or quoted in at least one story.

Click on the report below to November is Crohn's & Colitis Awareness Month in Canada,
imi which has one of the highest rates of Crohn's disease and
see a similar past feature ulcerative colitis in the v?/orld. Both are debilitating and lifelong 37% 45% 77%
diseases caused by an abnormal response from the body's more likely to more likely to be more likely
immune system. This special feature will highlight key challenges have a Household Managers, Owners, to be Business
faced by Canadians living with Crohn's or colitis as well as the Income of Professionals Decision
efforts of advocates, researchers, innovators and supporters $200K+* (MOPESs)* Makers*

committed to making a difference.

Proposed topic highlights:

FOCUS - Initiatives advancing access to medications and
washroom access.

ADVOCACY - Efforts and initiatives advancing

understanding and support.

RESEARCH - New findings and what they mean for patients.
IMPACT — The outlook for Crohn's and colitis patients in Canada.

Print/Digital Weekly Readers — 5,898,000
Print Weekly Readers — 2,697,000 | Digital Weekly Readers — 4,439,000

Source: Vividata SCC Fall 2022, National, Adults 18+

Standard Sponsor Content

Material Deadline Publishing Date

Booking Deadline Booking Deadline

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636 E: rdeacon@globeandmail.com October 2 October 30 November 6 October 2

Content produced by Randall Anthony Communications, a Globe-approved provider


mailto:rdeacon@globeandmail.com
https://www.dropbox.com/s/mqeaam9g76efc1s/Crohns%20and%20Colitis%20Nov%208.pdf?dl=0

