2023 NATIONAL INTEGRATED CONTENT FEATURE —
GLOBE DIGITAL AND NEWSPAPER

MAIL®" Property and buildings

INTEGRATED CONTENT FEATURES: Turnkey solutions in which
participating advertisers can be mentioned or quoted in at least one story.

Our buildings — whether they house our homes, offices, businesses

Click on the report below to or other community amenities — have to be designed in a way to
see a similar past feature meet the needs of all stakeholders, including owners, occupants, _
investors and developers. This special feature will explore trends in The Globe and Reaching Reaching more

property and buildings, incl_uding efforts to improve susta_inability and Mail is the #1 more senio_r High-Net-Worth
create healthy and innovative spaces, and draw on the views of executives, business Investors with over
experts frqm the building industry, design, architecture, construction owners and* $500K in assets.*
and planning. professionals

newspaper brand
in Canada*

Proposed topic highlights:

AD\_/OCACY - Leadl_ng advocates and experts shaping the future of Print/Digital Weekly Readers — 5,898,000
design and construction.

COLLABORATION — Multi-disciplinary approach to tackling Print Weekly Readers — 2,697,000 | Digital Weekly Readers — 4,439,000

complex projects.
SUSTAINABILITY — Efforts to reduce energy use and carbon Source: Vividata SCC Fall 2022, National, Adults 18+
footprint.

TECHNOLOGY & INNOVATION — Solutions for smart, efficient and
green buildings.

EDUCATION — Fostering the critical thinkers of tomorrow. SIENLET! Material Deadline Publishing Date Spon.sor Contgnt
Booking Deadline

Booking Deadline

GET INVOLVED TODAY. CONTACT: _ .
RICHARD DEACON, Project Manager T:1.604.631.6636 E: rdeacon@globeandmail.com March 15 April 19 April 26 March 15
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