
11

Canadian Environment Week

2023 NATIONAL INTEGRATED CONTENT FEATURE –
DIGITAL AND NEWSPAPER 

The beginning of June offers a range of awareness days related to 
the environment: the UN World Environment Day, the World Oceans 
Day, the Canada Clean Air Day and the Canadian Environment 
Week. This offers a perfect opportunity to take stock of initiatives, 
efforts and accomplishments as well as challenges in advancing 
environmental sustainability across the country. This special feature 
will highlight voices and measures dedicated to creating a cleaner, 
greener tomorrow.

Proposed topic highlights:
RESEARCH & INNOVATION – Advancing our understanding of and 
tools for tackling environmental challenge
ADVOCACY – We highlight leadership in and initiatives for 
raising awareness.
CELEBRATING NATURE – Appreciating and acknowledging the 
many benefits of our natural surroundings and habitats.
COMMITMENTS – Noteworthy climate change and environmental 
stewardship commitments.
CONSERVATION – Canadian conservation efforts and their results.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 

Source: Vividata SCC Fall 2022, National, Adults 18+

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636 E: rdeacon@globeandmail.com

Print/Digital Weekly Readers – 5,898,000 
Print Weekly Readers – 2,697,000 | Digital Weekly Readers – 4,439,000

Standard 
Booking Deadline Material Deadline Publishing Date Sponsor Content 

Booking Deadline

April 17 May 29 June 5 April 17

Reaching 
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The Globe and 
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in Canada*

Content produced by Randall Anthony Communications, a Globe-approved provider

Click on the report below to 
see a similar past feature

Reaching more 
High-Net-Worth 

Investors with over 
$500K in assets.*

CATHERINE ABREU,
Executive Director at Climate Action
Network Canada

As governments prepare recovery
plans amidst the COVID-19 crisis, an
informal alliance of over 350 civil
society groups – representing col-
lective memberships of millions in
Canada – are demanding these plans
move us toward a more equitable
and sustainable future.
Our message for governments is

that recovery efforts must support
the transition to a more equitable,
sustainable and diversified economy
rather than entrench outdated
economic and social systems that
jeopardize the health and well-being
of people, worsen the climate crisis
or perpetuate the exploitation or op-
pression of people.
In support of the move to

#BuildBackBetter, our alliance has
released six Principles for a Just
Recovery:
1. Put people’s health and well-being
first, no exceptions.

2.Strengthen the social safety net and
provide relief directly to people.

3.Prioritize the needs of workers and
communities.

4.Build resilience to prevent future
crises.

5. Build solidarity and equity across
communities, generations and
borders.

6.Uphold Indigenous rights and work
in partnership with Indigenous
peoples.
The collaborative effort that

brought the principles to life over
many weeks of rich, challenging
discussions exemplifies the kind of
action we expect of political leaders
as we move through this crisis. It’s
going to take a massive and diverse
community of voices to encourage
governments to be bold in the face of
corporate lobbies, and to put people
and communities first.
We know this is a vision the major-

ity of Canadians support, and millions
of people are ready to take action.

THOMAS MUELLER,
President and CEO, Canada Green
Building Council

This Canadian Environment Week
will be very different for all Cana-
dians. Three months of physical
distancing have kept people at
home. Many of us living in cities
have come to appreciate our green
spaces and natural areas even more
as a respite from the lockdown. As
Canada moves forward to recovery,
we must collectively think about
our impact on the natural world and
how we can live in better alignment
with nature.
The environment, the economy

and quality of life for Canadians
go hand in hand. The coming
recovery provides a pivot point from
where the country can fundamen-
tally change course for the better.
Canada has a chance to dramatically
reduce climate impacts over the
next decade. For that to happen,
governments must invest wisely to
align economic recovery efforts with
restoring the natural world.
At the Canada Green Building

Council, we believe that investment
in green and resilient buildings,
homes and communities can be
part of that recovery. Buildings that
use less energy and produce fewer
carbon emissions while reducing
impacts on the natural environ-
ment and improving the health of
Canadians must be a significant
focus. Prioritizing the environment
through green building will help
Canada achieve true recovery by
building better now and for future
generations.

GAVIN PITCHFORD,
CEO of Delta Management Group
and Executive Director of Canada’s
Clean50 Awards

As we await the next bump in
COVID infections, one thing is
clear – there has never been an op-
portunity like this to take stock and
contemplate where Canada goes
from here. An ideal “clean reset”
recovery would include supporting
industries and jobs not tied to com-
modity prices over which Canadians
have no control – or a commodity
from which investors and consum-
ers increasingly seek to distance
themselves.
Rather, we have this one incred-

ible shot to do it right this time – for
governments, industry and investors
to invest in shovel-worthy projects.
Not an extra lane on a highway, but
instead, the low-carbon economy
and the industries of the future:
cleantech, renewable energy, zero-
emissions transportation, building
energy retrofits and municipality
climate adaptation upgrades.
Studies show that a million dollars

spent in the fossil fuel sector drives
2.7 jobs. A similar repayable govern-
ment investment into a building
energy retrofit fund, for example,
would create 14 jobs. Leveraged
properly, in renewable energy, one
million would release another three
million in private capital and create
28 jobs – none dependent on the
price of oil. This golden opportunity
is there: we need to decide now
where we want to be in six months
– and in 10 years.

energy and GHG emission reduction
goals in 2011 and surpassed them in
early 2019, ahead of the 2020 target.
This success inspired TELUS to set
new transformational targets.
“Our leadership in social capital-

ism is driven by our team’s ability to
put our customers and communities
first, earning unparalleled client loy-
alty and fuelling our industry-leading
results,” says Darren Entwistle, CEO
at TELUS. “Having surpassed our
2020 goals in energy and green-
house gas reduction in 2019, we will
focus on procuring 100 per cent of
our electricity requirements from re-
newable sources by 2025, enabling
our operations to be net carbon
neutral by 2030 and attaining a 50
per cent improvement in energy ef-
ficiency over 2020 levels by 2030.”
In order to realize such ambitious

goals, environmental sustainability
has to be considered in all decision-
making and strategic planning, says

Mr. Pegg. This organization-wide
approach is evident in energy reduc-
tion efforts at TELUS, which include
measures like lighting retrofits,
replacing older HVAC equipment,
and updating or retiring obsolete
networks and systems. An ongoing
network optimization program, for
example, has already resulted in
avoiding an estimated 7,000 tonnes
of GHG emissions through energy
reduction.
“We also made a significant foray

into renewable energy purchases,
particularly in Alberta, where the
electricity grid is still 40 per cent coal
fired,” says Mr. Pegg, who adds that
further environmental performance
improvements come from “enacting
real estate efficiencies.”
An example demonstrating con-

tinued strategic investments in green
buildings is TELUS Sky in downtown
Calgary. “It comes with a number of
features, including energy-efficient
heating and cooling systems and
a focus on wellness, fresh air and
natural light,” he says.
Environmental sustainability is one

of the pillars of TELUS’s commit-
ment to a greater social purpose
– to create stronger and healthier
communities. By advancing environ-
mental, social and governance (ESG)
performance parameters – where
progress depends on developing
and implementing effective strate-
gies, assessing and managing risks
(including climate-related risks),
setting targets and objectives, and
reporting on the performance – the
company believes it is achieving
this.
“First and foremost, we have to

ensure we walk the talk. Secondly,
we want to build capacity for the
things we believe in, such as ad-
dressing climate change,” says Mr.
Pegg. “By improving our environ-
mental performance, our business,
our partners – and ultimately our
customers – all benefit. It also helps
us gain a competitive advantage for

attracting customers, employees and
investors.”
Mr. Pegg has learned that the top

three investor queries for TELUS
leadership relate to regulatory issues,
competitors and ESG metrics. “These
are key concerns for investors – and
this feedback helps to inform our
strategy. It validates our focus on
ESG issues and the environment,”
he says. “From meetings with stake-
holders, we know that they like what
they see.”
TELUS’s environmental sustain-

ability performance also attracted the
attention of Gavin Pitchford, CEO of
Delta Management Group and execu-
tive director of Canada’s Clean50
Awards, an initiative that recognizes
Canada’s leaders in sustainability and
honoured Mr. Pegg’s achievements
in 2018.
“TELUS is by a significant margin

the greenest telecommunications
company in Canada,” says Mr.
Pitchford. “We know that customers
– and especially millennials – who
are rightfully very concerned about
environmental sustainability and
social issues, increasingly want to
support businesses that are aligned
with their values. That’s why carbon
disclosure and ESG disclosures can
help customers make better deci-
sions – they can then vote with their
wallets.”
Surveys of new hires and team

members at TELUS also confirm that
employees value the commitment
to advancing sustainability, “so there
are benefits in terms of talent recruit-
ment and retention,” states Mr. Pegg,
who hopes that TELUS’s example
can serve to inspire others.
“We are dedicated to raising

awareness and building capacity
not only in the industry but also
in corporate Canada,” he says.
“Committing to carbon neutrality is
part of a growing global narrative to
reduce human impacts on climate
change – one of the greatest
systemic risks of our future.”

Surveys of new hires and teammembers at TELUS confirm that employees value the commitment to advancing sustainability, and this engagement is
evident in group activities dedicated to environmental action, such as tree planting, shoreline cleanups and more. SUPPLIED

lanting trees helps to capture
carbon, create natural forest

restoration, provide oxygen and en-
hance wildlife habitat for generations
to come. For TELUS, tree-planting
initiatives in Oak River, Manitoba, and
the Yunesit’in First Nation territory,
B.C., achieved all this and more –
they offset the amount of paper the
telecommunications company used
in 2018 and 2019.
“Our Trees for Paper program, a

partnership with Tree Canada, is an
example of our efforts to reduce our
environmental impact and advance
sustainability,” says Geoff Pegg,
director of sustainability, utilities and
energy management with TELUS.
He adds that, since 2000, TELUS
team members and retirees have
contributed more than $20-million to
charities and community organiza-
tions that support the environment.
This long-standing commitment is

founded on TELUS’s belief that doing
well in business and doing good in
the community go hand in hand.
Guided by the giving philosophy –
“We give where we live” – TELUS is
committed to driving positive social
outcomes and helping to ensure
stronger and healthier communities,
including a strong focus on caring for
the environment.
The tree-planting initiative

followed company-wide engage-
ment to cut paper and packaging
consumption at TELUS through
measures such as e-billing, digital
marketing and reduced packaging.
As a result, TELUS has reduced the
annual sheet use per employee from
over 1,500 to just 275 over the last
decade. “We achieved our goal of
a 10 per cent paper-use reduction
every year, and in 2019, we reduced
our paper and packaging consump-
tion by 36 per cent,” says Mr. Pegg.
Using less paper and planting trees

are part of TELUS’s comprehensive
approach to take action on climate
change and reduce greenhouse gas
(GHG) emissions. The organization
initiated its first set of long-term
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Committing to carbon
neutrality is part of
a growing global
narrative to reduce
human impacts on

climate change – one
of the greatest systemic

risks of our future.

Geoff Pegg
Director of Sustainability, Utilities
and Energy Management with

TELUS
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Team members with an interest in advancing sustainability are
helping to deepen a culture of sustainability at TELUS by joining
green teams and the National Sustainability Council (NSC).
TELUS green teams, which exist in every major city across
Canada, are voluntary positions open to all employees while the
NSC regularly issues calls for applications, explains Colleen Dix,
senior sustainability manager at TELUS.

“In 2015, we created a model where team members can apply
for positions with the NSC,” she says. “When they are accepted,
they are approved to dedicate 5 to 10 per cent of their paid time
to programs and projects across the country.”

The council, which meets monthly and provides regular updates,
is charged with integrating sustainability considerations more
broadly across the organization and providing the framework for
tracking and co-ordinating local and national initiatives across

Ms. Dix adds that council members welcome the chance to fur-
ther their work experience related to sustainability and gain skills
that potentially open new career opportunities.

GREEN TEAMS

TELUS offers team members a range of options for becoming engaged in activities
that advance environmental sustainability. SUPPLIED
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