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Proposed topic highlights:
LEADERSHIP — Finding inspiration in notable actions and
achievements.

COLLABORATIONS - Teaming up to amplify impact. . Print/Digital Weekly Readers — 5,898,000
SOLUTIONS — From emissions reduction to better resource Print Weekly Readers — 2,697,000 | Digital Weekly Readers — 4,439,000

management' L . Source: Vividata SCC Fall 2022, National, Adults 18+
RESEARCH & INNOVATION — New insights and cutting-

edge tools for the transition to net zero.
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