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Research driving impact

PUBLICATION DATE: Dec. 16, Jan. 18 and Feb. 16
GET INVOLVED BY: Nov. 21, Dec. 7 and January 11
PRINT/DIGITAL AD MATERIAL DUE: Dec. 9, Jan. 11 and Feb. 9

INVESTMENT: SPECIAL NATIONAL FEATURE/CONTRACT RATES APPLY

As communities, businesses and individuals across Canada face complex
challenges, such as climate change, food security and health, social and economic
inequities, research and innovation are important tools that can promise better
outcomes. This special feature will highlight examples of how research and innovation
are contributing to health, well-being and resilience in Canada and beyond.

Proposed topic highlights:

MADE-IN CANADA SOLUTIONS - The findings, insights and tools that will help to
shape our collective future.

ACCELERATING IMPACT - Bringing solutions from idea to where they achieve an
impact.

FACILITIES & TRAINING - State-of-the-art infrastructure for research and

training next-generation leaders.

LEADERSHIP - Taking the research and innovation ecosystem to the next level.

Sponsor content is available. Speak to your account manager for more information.

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636
E: rdeacon@globeandmail.com
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PRINT/DIGITAL: National Edition
6,367,000 WEEKLY PRINT/DIGITAL

READERS
Source: Vividata Fall 2021, National A14+

PRINT: National Edition

714,000 WEEKDAY PRINT READERS
Source: Vividata Fall 2021, National, A14+
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