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While the world of education was starting to
evolve long before the pandemic hit, there’s no
doubt it helped accelerate numerous trends:
from the ability to learn from anywhere, as
remote and hybrid learning became a viable
educational model, to a shift away from exams
toward assessments as a more common way
of evaluating knowledge and performance.
there’s also movement toward project-based
and hands-on learning, and new academic
programs to prepare students for the work
world of tomorrow. It all adds up to a new and
exciting world of education. This special report
explores these trends and more.

For additional information, contact ANDREA D’ANDRADE, Senior Manager, Special Products
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- GLOBE BRANDED EVENTS - EXCLUSIVE SPONSORSHIP
60-minute webcast, hosted by The Globe and recorded for post event
viewing
Developed to align with this report’s theme
Includes:

- High impact pre-event promotion across print, email, social channels
- Speaker integration opportunities (pending editorial approval) and
“sponsored by” branding elements

1/2 page 1/4 page BANNER . . . .
R e e bag - Post-event marketing to amplify topic-sponsor connection
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Global students embracing Canada as an MBA destination of
choice
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