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Recognizing the power of responsible and sustainable tourism to advance inclusive
recovery and growth, World Tourism Day presents a chance to recognize the important
contribution of tourism across the globe. This special feature will highlight the efforts
and innovations that are shaping the future of tourism as well as profile leaders in the
travel industry and their role in fostering cross-cultural understanding and bringing
benefits to local businesses and communities, including those who would otherwise be
at risk of being left behind.
Proposed topic highlights:
TOP DESTINATIONS – Enticing sights, activities and opportunities.
TRANSPORTATION – From planes, trains and automobiles to ships and bikes.
CELEBRATIONS – Birthdays, weddings and family gatherings, the best places for
planning missed or upcoming milestones.
SAFE TRAILS – Travel advisory updates and planning tools advancing safe travel.
ECONOMIC IMPACT – Stories of economic empowerment through tourism.
.

INTEGRATED CONTENT
FEATURES
ARE TURNKEY ADVERTORIAL
SOLUTIONS. PARTICIPATING
ADVERTISERS
CAN BE MENTIONED/QUOTED
WITHIN CONTENT SPACE.

THE GLOBE AND MAIL
DELIVERS YOUR BEST
AUDIENCE
PRINT/DIGITAL: National Edition
6,367,000 WEEKLY PRINT/DIGITAL
READERS
Source: Vividata Fall 2021, National A14+

PRINT: National Edition
714,000 WEEKDAY PRINT READERS
Source: Vividata Fall 2021, National, A14+

Click on the report below to
see a similar feature
SPONSOR CONTENT

PRODUCED BY RANDALL ANTHONY COMMUNICATIONS. THE GLOBE’S EDITORIAL DEPARTMENT WAS NOT INVOLVED IN ITS CREATION.

Travel Canada
Exploring the country’s highlights can boost tourism and economic recovery

Sponsor content is available. Speak to your account manager for more information.
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E: rdeacon@globeandmail.com

From green spaces and trails to water sports and
shopping, Mississauga offers opportunities for visitors of
all ages and preferences. SUPPLIED

WELCOMING VISITORS
WITH A COMBINATION OF BIGCITY SOPHISTICATION AND
HOME-TOWN
FRIENDLINESS
F

or many Canadians, the

coronavirus pandemic has
brought a new appreciation for the
natural bounty at their doorsteps,
and Mississauga residents are no
exception. Although they live in
the country’s sixth largest city, they
can enjoy nature with 500 parks
and 500 kilometres of trails, including a 22-kilometre waterfront trail.
Bonnie Crombie, who has been

over 20,000 jobs and contribute
almost $2-billion to the GDP,” says
Ms. Crombie. “Welcoming visitors
is important for our economic
recovery.”
There is plenty to see and do for
all ages, says Ms. Crombie, whose
favourite green spaces include
the Lakefront Promenade, Lake
Aquitaine Park and the Brueckner
Rhododendron Gardens.
Water sports enthusiasts can ﬁnd
opportunities for ﬁshing, paddleboarding, canoeing and other
recreational activities; and public
and private marinas welcome boaters, she says. “We also have seven
outdoor pools, 25 splash pads and
the popular fountain at Celebration
Square.”
Ms. Frankfurter adds that waterfront parks and conservation areas
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well-being– we like
sharing positive vibes.”
For Ms. Frankfurter,
much of Mississauga’s
charm stems from a
combination of big-city
sophistication and
home-town friendliness
– and the city’s diversity
makes this mix even
more attractive.

and attractions, Ms. Crombie
says their compliance with health
authorities’ recommendations
has helped to make this possible.
“Since the onset of the pandemic,
residents have stepped up in a big
way,” she says. “They are respectful; they follow guidelines; they
want us to get through this.”
For example, on the day masks
became mandatory in enclosed

