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Medical innovation plays an important role in ensuring that health care is delivered with 
improved efficiency and better patient outcomes – it also helps to attract and retain 
talented staff and deliver quality care in the face of long-standing and emerging 
challenges. This special feature will highlight how research and innovation in health 
care – from novel therapies and surgical procedures, tools and tests, to new 
approaches in education and service models – are affecting the lives of Canadians as 
well as shaping the future of medicine.

Proposed topic highlights:
LEADERSHIP – Medical innovation leadership with a transformative impact.
RESEARCH – New findings transforming approaches to and delivery of care.
TECHNOLOGY – Ground-breaking technologies, virtual care and digitalization.
PARTNERING FOR IMPACT – Collaborations dedicated to improving community 
health outcomes.
IMPACT – Translating research and innovation into better quality of life. MEDICAL INNOVATION

Canada’s opportunity to be a leader in life sciences

SPONSOR CONTENT PRODUCED BY RANDALL ANTHONY COMMUNICATIONS. THE GLOBE’S EDITORIAL DEPARTMENT WAS NOT INVOLVED.

pricing regimes and policies that
drive business, jobs and medicines
out of Canada, instead of toward
Canadians.

There is a path forward with good
lessons revealed by the COVID-19
pandemic.

Collaboration over the past year
between industry, governments,
researchers and patients resulted
in the discovery, development, ap-
proval and delivery of vaccines and
treatments in near record time. In
fact, the mRNA technology used in
some of the approved vaccines has a
Canadian connection, and the Cana-
dian company AbCellera discovered
the antibody that neutralizes viral
variants of COVID-19.

A collaborative model ought to
become standard and enshrined in a
comprehensive strategy that recog-
nizes the importance of establishing
a thriving life sciences sector. And
we require a “whole-of-government”
approach that considers not only
the bio-manufacturing strategies
we need but also the policy and

regulatory environment necessary to
attract investment and innovation.

The federal government’s
Biomanufacturing and Life Sciences
Strategy unveiled in July was a wel-

come step in this direction and will
help elevate Canada’s standing in a
competitive global industry.

But while the initiative signalled
a commitment to work with in-

dustry to protect Canadians against
future pandemics, it’s not enough.
In fact, we need to go much further
to achieve the government’s
stated priority of ensuring access
to critical vaccines, therapeutics
and other lifesaving medicines for
Canadians, during pandemics and
every day.

To get there, we must remove
the obstacles to life sciences
research and innovation created
by the Patented Medicine Prices
Review Board (PMPRB), Canada’s
drug pricing ceiling regulator.

Despite widespread opposition
from patient groups, industry and
other stakeholders, the PMPRB’s
new regulations on drug pricing
will discourage future investments
in pharmaceutical R&D and will
limit patient access to potentially
lifesaving and life-improving new
medicines. The new regulations
are due to come into effect on
January 1, 2022.

The regulations would cut some
drug prices to a level that would
discourage many manufacturers
from introducing new products into
Canada or investing in the Cana-
dian market. Currently, we have ac-
cess to only 48 per cent of all new
medicines available globally. The
PMPRB changes would mean fewer
clinical trials, less homegrown R&D
and, most importantly, even more
limited access for Canadians to the
newest medicines.

COVID-19 gave decision-makers
a rare opportunity to re-think how
to advance our life sciences sector
and to recognize that the develop-
ment of new medicines goes well
beyond pandemics. All Canadians
are impacted by innovative medi-
cines, as patients themselves or
with families and friends. Cancers,
for example, don’t pause for
pandemics.

It’s time to work collabora-
tively on removing roadblocks and
creating opportunities to bring
investment, jobs and lifesaving
medication to Canadians. As
advancements in health innova-
tion surge globally, let’s make sure
Canada leverages its strengths
now, for leadership going forward.

BY PAMELA FRALICK
PRESIDENT OF INNOVATIVE
MEDICINES CANADA

Canada has some of the most
talented and respected biophar-
maceutical and life sciences talent
in the world. Many are pursuing
groundbreaking discoveries of new
medicines and treatments that
could benefit patients in Canada and
elsewhere and make us a global life
sciences leader.

But we can do more. To get there,
we need to harness our strengths,
such as talent, and remove ob-
stacles, such as restrictive regulatory

Canada’s innovative medicines industry is striving to become a global
life sciences leader, but needs the government to remove obstacles that

stand in the way of reaching that goal. SUPPLIED

Canadian companies stepped up to
help provide much of the protective

equipment and supplies needed to deal
with the COVID-19 pandemic. ISTOCK.COM

COMPANIES PIVOT TO SUPPORT
COVID-19 COUNTERMEASURES

duction lines to produce pandemic
supplies ranging from hand sanitizer
to face masks and medical gowns.

According to the SIF, the first
investment of $175.6-million an-
nounced in May last year was made
in British Columbia-based Abcellera
Biologics as part of a $287-million
project to enable the rapid discovery
of antibody therapies to treat and
prevent COVID-19 and to establish a
Good Manufacturing Practice anti-
body production facility for Canada's
long-term emergency preparedness.

In March this year, on the first
anniversary of the launch of the
MCM initiative, François-Philippe
Champagne, Minister of Innovation,
Science and Industry, said more than
6,500 companies had answered the

When COVID-19 surged into Canada
early last year, it took just 19 days
after the start of project negotia-
tions for the government’s Strategic
Innovation Fund (SIF) to make its first
investment in a company working to
combat the pandemic.

The SIF was authorized to invest
$792-million under the Medical
Countermeasures (MCM) initiative
to fund clinical trials and scale up
manufacturing capacity to discover
vaccines and treatments and im-
prove Canada's long-term pandemic
preparedness.

The initiative saw thousands of
Canadian companies come forward
with offers to help. Some quickly
focused on vaccine and treatment
research while others adapted pro-

government’s call to action.
He noted that the initiative resulted

in Canada going from sourcing virtu-
ally no personal protective equip-
ment (PPE) domestically before the
pandemic to producing approxi-
mately 40 per cent of the PPE that
was needed.

For example, in Oshawa, Ontario,
the General Motors Canada plant
stepped in to fill a government
order for 10 million face masks,
while underwear maker Stanfield's
and industrial house wrap producer
Intertape Polymer Group teamed up
to produce medical gowns.

In Calgary, Fluid Energy Group
retooled its chemical production line
to produce more than 100,000 litres
of sanitizer a day. Irving Oil in Saint
John, New Brunswick, also jumped
in to manufacture sanitizer, and in
Kitchener, Ontario, auto parts supplier
Mitchell Plastics retooled so that it
could manufacture face shields.
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