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Menstrual Hygiene Day, on May 28, aims to contribute to building a more inclusive
world: where no one is held back just because she menstruates. This special feature
will raise awareness about the lingering stigma associated with menstruation, the
challenges in access to menstrual products, education about menstruation and periodfriendly sanitation facilities, and efforts to take critical action.
Proposed topic highlights:
ADVOCACY & SUPPORT – Organizations and initiatives supporting menstrual
health.
BOOSTING OUTCOMES – Action for improving access to menstrual products and
education.
INNOVATION – Innovative products and services.
SUSTAINABILITY – Environmentally friendly menstrual hygiene options.

INTEGRATED CONTENT
FEATURES
ARE TURNKEY ADVERTORIAL
SOLUTIONS. PARTICIPATING
ADVERTISERS
CAN BE MENTIONED/QUOTED
WITHIN CONTENT SPACE.

THE GLOBE AND MAIL
DELIVERS YOUR BEST
AUDIENCE
PRINT/DIGITAL: National Edition
6,367,000 WEEKLY PRINT/DIGITAL
READERS
Source: Vividata Fall 2021, National A14+

PRINT: National Edition
714,000 WEEKDAY PRINT READERS
Source: Vividata Fall 2021, National, A14+

Click on the report below to
see a similar feature
SPONSOR CONTENT

PRODUCED BY RANDALL ANTHONY COMMUNICATIONS WITH ANOVA FERTILITY. THE GLOBE’S EDITORIAL DEPARTMENT WAS NOT INVOLVED.

Canadian Infertility Awareness Week
April 24 – 30, 2022

Sponsor content is available. Speak to your account manager for more information.

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636
E: rdeacon@globeandmail.com

1 IN 6 CANADIAN COUPLES EXPERIENCES INFERTILITY
spending all this money, and it’s
going to be in vain because it’s not a
100 per cent success rate.
It’s natural to be in a very vulnerable place. And I was a fertility
expert who understood what was
going on, and still it was difﬁcult for
me. I walked a mile in my patients’
shoes and that’s why humanized
care is so important to me.

Q&A WITH DR. MARJORIE
DIXON

Canadian Infertility Awareness Week
is a time to proﬁle the impact of
infertility, to counteract the stigma
many feel and to educate Canadians
on the care and treatment options.
Dr. Marjorie Dixon is a leading
reproductive health specialist and
a passionate advocate for expanding access to fertility care. She is an
obstetrician and gynecologist with
a specialty in reproductive endocrinology and infertility. In 2016, she
founded Anova Fertility & Reproductive Health, which has four clinic
locations in the Greater Toronto Area.
She had a clear mission in mind:
“I wanted to create the fertility centre that I would have wanted when

How do we help reduce the stigma
associated with being infertile, for
those who feel they have somehow
failed because they haven’t been
able to conceive?
Stigma is a serious problem. It takes
a huge toll on people and they feel
ashamed. There’s still that feeling of
“brokenness” that women and men
feel when it doesn’t work.
One thing we need to do is raise
awareness. As a society, we’re not
doing a good job of educating
people about the limitations of their
reproductive lifecycle. The average
age of having babies in Canada has
now crossed the threshold of 30,
and many women don’t understand
that by that age, most will have lost
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Patients going through fertility treatments feel vulnerable and often experience a roller coaster of emotions. Due to these common
stresses, Anova Fertility has made humanized, compassionate support for patients central to its mission. ISTOCK.COM

