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International Fraud Awareness Week is observed globally to raise awareness of fraud 
through prevention campaigns and education. As is the case around the world, losses 
from fraud continue to grow in Canada, with the Canadian Anti-Fraud Centre reporting 
that Canadian individuals and businesses lost $380-million in 2021 due to fraudulent 
activities. This feature highlights the importance of recognizing, rejecting and reporting 
fraud.

Proposed topic highlights:
TRENDS – The latest scams and other forms of fraud
RAISING AWARENESS – Staying vigilant and up-to-date to combat constantly 
evolving schemes.
TECHNOLOGY & INNOVATION – Advances in tools to augment security and address 
vulnerabilities
SOLUTIONS – From education to support for customers and businesses.
REAL ESTATE FRAUD - How to protect yourself.

The fraud actors now
are becoming very

sophisticated, and they
can replicate logos

and other features that
the average consumer
would associate with a
legitimate site or email.

Adrian White
Director of Financial Crimes,
Canadian Bankers Association

have a role to play. To that end, the
banking sector is committed to pro-
moting cyber security best practices
to help customers better protect
themselves and their devices against
a rising tide of digital fraud.”

BE WARY ABOUT EMAILS
THAT MIMIC LEGITIMATE
COMMUNICATIONS
One of the most common scam
types is “phishing” – sending you
an email or text disguised as com-
ing from a legitimate organization,
such as a government agency or
your financial institution. Phishing
has come a long way since early
versions of it became pervasive in
the mid to late 1990s. Today, real-
looking fake emails request that you
click on a link or provide sensitive
information, allowing the criminal to
log into your account.

“The fraud actors now are becom-
ing very sophisticated, and they can
replicate logos and other features
that the average consumer would
associate with a legitimate site or
email,” Mr. White explains.

“Don’t respond to a suspicious
message claiming to be from your
bank. Know that your bank has poli-
cies and practices to protect your
privacy and would never ask for
personal information through email
or text. When in doubt, contact your
bank directly.”

One of the scams that flowed
from the pandemic involved send-
ing emails or texts attempting to

trick you into believing you had
received a government benefit such
as the Canada Emergency Response
Benefit (CERB).

“These frauds all have the same
aim: to obtain access to a person’s

data in order to misappropriate their
funds or, in some cases, use identity
deception to con them into sending
money to an account controlled by
the fraudster,” Mr. White says.

In line with Fraud Prevention

Month, the CBA has developed
helpful toolkits for consumers and
businesses to protect themselves
from the most common cyber
threats and to optimize their “cyber
hygiene.”

As Canadians have moved more of
their daily activities online in the
wake of the pandemic, they need
to be increasingly vigilant about
protecting themselves from digital
financial scams.

The Canadian Bankers Association
(CBA) is highlighting that message
as part of its awareness activities for
Fraud Prevention Month this March.
Cyber criminals continually adjust
their tactics in response to develop-
ments that can make consumers
more vulnerable, says Adrian White,
director of financial crimes with the
CBA.

“More of us are working from
home, learning remotely, buying
products online and using more digi-
tal channels. As we moved online
in greater measure due to COVID-19
lockdowns, so did the criminals,”
says Mr. White. “Fraudsters are ramp-
ing up their efforts to trick Canadians
into giving up personal informa-
tion and to send money for bogus
schemes.”

The CBA and its members take
strong steps to protect their custom-
ers’ information, both by publicizing
the latest threats and through con-
tinued investment in fraud detection
and mitigation technologies.

They are also urging consumers to
do their part.

“Banks go to great lengths to keep
Canadians’ money safe and protect
their personal and financial informa-
tion, but the realities of a connected
world mean that cyber threats are
not limited to our systems and
technology,” says Neil Parmenter,
president and CEO of the CBA.

“In the digital era, security is a
shared responsibility, and Canadians

FRAUD PREVENTION
MONTH

CYBER HYGIENE
CRITICAL IN
PANDEMIC ERA
AMID RISING
TIDE OF DIGITAL
FRAUD
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RESOURCES

Visit these links to access CBA Cyber Security Toolkits and other
resources.

• Consumers: cba.ca/cyber-security-toolkit

• Small businesses: cba.ca/small-business-cyber-security-toolkit

• Fraud prevention newsletter: cba.ca/fraudpreventiontips
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Parliamentary Budget Officer
Yves Giroux said the absence of a
federal budget is preventing MPs
from having a full financial pic-
ture as they review and vote on
the spending plans of federal de-
partments.
In an interview,Mr. Giroux said

the current situation highlights a
long-standing complaint of MPs
that there isadisconnectbetween
the overall spending commit-
ments presented in federal bud-
getsandthespecificamountsMPs
vote on through a process called
the estimates.
“They clearly don’t have a full

picture,”saidMr.Giroux,whosaid
the current spending numbers
will inevitably change dramat-
ically once budget measures are
included. “They are asked to vote
on an expenditure plan that’s ve-
ry partial. So there’s virtually no

capacity for them to determine
whether it’s sufficient, too much
[or] not enough, because they
don’t know what the top-up will
be when the budget gets tabled.”
The Liberal government had

previously pledged to adjust the
way spending is presented to Par-
liamentsothatbudgetannounce-
ments could be included in the
main estimates, but those efforts
have since been shelved. In addi-
tion, next weekwillmark the sec-
ondanniversarysincethe last fed-
eral budget, as the Liberals
skipped the document entirely in
2020 after the COVID-19 pandem-
ic began. Canada was the only
Group of Seven country that did
not produce a budget in 2020.
The two-year gap is the longest

stretch without a federal budget
in Canadian history. Federal bud-
gets can be released at any time
during the year, but they are com-
monly tabled in February or
March.

The government’s confirma-
tion this week that it will not re-
lease a budget in March was
sharply criticized as “utterly irre-
sponsible” by Conservative fi-
nance critic Ed Fast.
OnWednesday,Mr.Fastsaidthe

PBO’s comments support his par-
ty’s concerns. “Canadians and
parliamentariansalikearenotbe-
ing provided with the complete
factsonthestateofoureconomy,”
he said. “Hundreds of billions of
dollars are being spent without
any accountability or transparen-
cy from this Liberal government.”
FinanceMinister Chrystia Free-

land’s office said this week that a
budget will be released at some
point in the spring.
The estimates documents are

votedonthroughouttheyear.The
main estimates, which were ta-
bled on Feb. 25, outline the base
funding levels for each federal de-
partment for the fiscal year that
begins April 1. They include

$141.9-billion in spending that re-
quires the voted approval of MPs
and describe an additional
$200.3-billion in reoccurring
spendingthatParliamenthaspre-
viously approved, for a total of
$342.2-billion.
These spending plans are then

topped up throughout the year
through supplementary esti-
mates, which can be used to in-
clude measures that were an-
nounced in a budget after the
main estimates were released.
The PBO’s report Wednesday

says themainestimates showfed-
eral spending on COVID-19 will
drop from $159.5-billion in the
current fiscal year, to $22.7-billion
in the coming fiscal year.
Mr. Giroux said pandemic-re-

lated spending is likely to be sig-
nificantly higher than $22.7-bil-
lion once measures are an-
nounced in the budget, yet MPs
are required to work with num-
bers that are clearly out of step

with the government’s actual
spending plans.
In the absence of a budget, Ms.

Freeland’s November fall eco-
nomic update stands as the most
current official assessment of fed-
eral finances. Thatdocument said
the 2020-21 federal deficit was
projected to be $381.6-billion.
However, it added the deficit
could be closer to $400-billion if
the pandemic required further
shutdown measures, which ulti-
mately did occur after the update
was released.
Wednesday’s PBO report also

examined federal spending on
public debt, which is projected to
be about $21-billion, a figure that
is $2.8-billion less than prepan-
demic borrowing costs. “Despite
the record increase in federaldebt
in2021-21,PBOexpects the federal
debt servicingburdentocontinue
todeclinedue to lowinterest rates
throughout the medium term,”
the PBO report states.

MPs lack ‘full picture’ for spending votes, PBO says
BILL CURRY OTTAWA

Grocery retailer Empire Co. Ltd.
says that market-share gains, im-
proved gross margins and faster-
than-expected growth of its new
Voilà e-commerce service con-
tributed to strong third-quarter
results.
The company,whichowns gro-

cery chains including Sobeys,
Safeway, IGA, FreshCoandothers,
reported on Wednesday that
same-store sales grew 10.7 per
cent in the 13weeks ended Jan. 30,
not including fuel sales. (This is
an important metric in retail,
which shows sales growth not re-
lated to store openings or clos-
ings.)
Elevated grocery sales have be-

come the new normal for retail-
ers, which will soon begin report-
ing more modest growth as they
compare resultswithaperiodone

year ago when the COVID-19 pan-
demic began to affect Canadians’
shopping habits.
But Empire chief executive of-

ficer Michael Medline expressed
frustration on a conference call
Wednesday that the boost in sales
during the pandemic was mask-
ing underlying improvements in
Empire’s operations.
“There is a reason we are out-

performing the competition, and
it ain’t all COVID,” he said.
The company, based in Stellar-

ton, N.S., last year completed a
three-year turnaround plan
calledProject Sunrise thathas im-
proved merchandising and oper-
ations, he said. Nine months in,
the new Project Horizon three-
year strategy is contributing to
the improved margins and is on
track to add $500-million in an-
nualized earnings to the business
by the end of fiscal 2023, accord-
ing to Mr. Medline. Work on data
analytics is allowing the company

to approach its strategy around
promotions differently.
E-commerce sales grew by 315

per cent in the quarter. This is
compared with a period last year
when Sobeys had not yet
launched Voilà in the Greater To-
ronto Area. It has since expanded

to Hamilton, Barrie, Kitchener,
Waterloo and Guelph.
“Whenweachieve scale,we ex-

pect to have the most profitable
approach to grocery e-commerce
in Canada,” Mr. Medline said.
The company is building a sec-

ond distribution centre for Voilà
inMontreal, toexpandtheservice
early next year. Empire is plan-
ning to build two more distribu-
tion centres and says it will even-
tually reach 75 per cent of Cana-
dianhouseholds; the third, inCal-
gary, is expected to open in the
first half of 2023.
Empire reported overall sales

of $7-billion in the quarter, up
from $6.4-billion in the same pe-
riod the prior year.
Mr. Medline also took aim at

competitors over recent public
battles with suppliers. Retailers
such as Walmart Canada and Lo-
blaw Cos. Ltd. both told suppliers
last year that they would raise
fees, which all retailers charge for

stocking products in stores. Mr.
Medline previously called the re-
cent hikes “repugnant,” and has
said he is open to some kind of
codeofconduct togovern thegro-
cery industry. In the past, Empire
has pushed suppliers for better
pricing terms, especially during
its Project Sunrise turnaround.
“I’ve never hidden it, we’re

tough. We’re going to negotiate,”
he said. “… But I think the way to
look at it is … there’s a right way
to do business and there’s a
wrong way to do business.”
In the weeks and months

ahead, likeother retailers, Empire
will begin seeing more measured
salesgains, as itbeginscomparing
its performance with the period
last year when the pandemic be-
gan to affect buying habits across
Canada. On the call, executives
said theywill be focusingmoreon
metrics such asmarket share and
profit margin than on sales gains
in the coming year.

Strong e-commerce growth contributes to increase in Empire’s earnings, sales
SUSAN KRASHINSKY ROBERTSON
RETAILING REPORTER

An employee stocks shelves
at a Sobeys store in Toronto.
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