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Travellers seeking the serenity of white sand beaches, warm sun and premium
experiences need look no further than luxury destination resorts in the Caribbean.
Drawing on support from trusted suppliers and partners, this special feature will help
shine light on Caribbean travel options for adults seeking the perfect vacation – whether
it’s inspired by a special event, relaxing getaway, recreational opportunities or other
dreams.
Proposed topic highlights:
LUXURY DESTINATIONS – How premium all-inclusive resorts provide luxe tropical
vacation experiences with upscale accommodation, dining and services.
DESTINATION CELEBRATIONS – From birthdays to weddings, how Canadian’s can
plan their next big event abroad.
ROMANTIC ESCAPES – Why Caribbean resorts are considered among the world’s elite
for romantic getaways.
TRAVEL SAFE – How COVID protocols employed by today’s top resorts employ help
enhance a worry free holiday experience .
All this and more in this special feature.
Sponsor content is available. Speak to your account manager for more information.
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PRODUCED BY RANDALL ANTHONY COMMUNICATIONS WITH RESTAURANTS CANADA. THE GLOBE’S EDITORIAL DEPARTMENT WAS NOT INVOLVED.

RESTAURANTS CANADA
Part 1 of a 3-part series about the impact of the foodservice industry
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The
small and medium-sized
businesses that make up
the Canadian foodservice
industry provide our country’s
fourth-largest source of
private-sector jobs.

9 out of 10 restaurants have relied on
federal rent and wage subsidies to help them
survive the pandemic, yet

only20 per cent
QUALIFY FOR THE NEW TOURISM AND
HOSPITALITY RECOVERY PROGRAM.

Restaurants are key to feeding Canada’s
recovery, but ﬁrst they need to survive
wo years ago, Brenda
T O’Reilly’s
four restaurants in
St. John’s, Newfoundland, were on a
growth trajectory – until the coronavirus pandemic brought everything
to a hard stop. The closing date,
March 16, 2020, is especially memorable since it was the day before St.
Patrick’s Day, which is traditionally
one of the busiest days for O’Reilly’s
Irish Newfoundland Pub.
“Suddenly, everything was
shuttered due to a situation totally
beyond our control,” recalls Ms.
O’Reilly. “We were going from
restaurant to restaurant, and had to
lay off about 200 people in one day.

says Ms. O’Reilly. At ﬁrst, suspended
ﬂights meant zero customers. And
although travel volumes have crept
up since restrictions were eased,
they are nowhere near pre-pandemic levels. The result? The 170-seat
restaurant still operates at about a
quarter of its capacity.
“The sales of our group of
companies were down $7-million
in 2020, and that’s before tax,” she
says. “We collectively lost about half
a million dollars that we aren’t able
to recoup, and this keeps me awake
at night.”
At the same time, overhead has
gone up, including food costs,
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