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Since 2015, more than 100 countries have pledged to back the United Nations 
17 Sustainable Development Goals (SDGs) with the purpose of ending poverty, 
protecting the planet and ensuring global peace and prosperity by 2030. Today, 
with consumers increasingly demanding products and services offered by 
organizations committed to community, cause and environment, the UN SDGs 
provide an invaluable framework to guide private and public sector efforts.

Proposed topic highlights:
ESG – Why investors and consumers are favouring companies focused on higher 
environmental, sustainability and governance performance.
IMPACT RANKINGS – How leading universities are making a difference.
PARTNERSHIPS – How innovative small, medium and large firms are partnering 
with NGOs to help support the UN SDGs.
LEADERSHIP – Why a top-down approach / bottom-up is key to success.

news is that a combination of low
R&D costs, skilled talent, a wealth
of natural resources and wide sup-
port for innovation allows Canada
to punch above its weight in clean
technology. Noteworthy examples
include innovations that transform
carbon dioxide from waste into a
commodity and create blue and
green hydrogen.
“The transition to a net-zero

economy promises more than just
environmental benefits,” Ms. Shirt
says. “It will bring fundamental
changes to industries across the
country.”
Canadian Institute for Climate

Choices research shows strong link-
ages between achieving economic
growth and meeting environmental
and social objectives. “This makes

it difficult – if not impossible – to
have sustained progress in any one
of these areas without targeting all
three,” Ms. Shirt says. “We need a
shift in how we define and measure
returns, so that environmental and
social benefits are counted alongside
economic gains.”
Social impacts have come to the

forefront due to the coronavirus pan-
demic – and associated setbacks for
women and vulnerable community
members – as well as the Black Lives
Matter movement, with advocates
and organizations joining the call
to “build back better,” she says.
“COVID-19 has shown us that there
are communities and segments of
the population that are at height-
ened risk in times of uncertainty and
transition. We have to ensure no one

is left behind.”
For Ms. Shirt, the journey to

recovery – and to advancing a clean
economy – has to include creating
meaningful employment as well
as fostering equitable and inclusive
participation and engagement from
people of diverse backgrounds,
including Indigenous peoples and
women.
The upcoming GLOBE Capital

event will include a range of voices
“so we have a diversity of views
and perspectives on how to make
progress together,” says Ms. Shirt.
The goal is to bring together

“the right people around the right
questions to drive action,” she says.
“Innovation is a team sport, and
we won’t reach our goals without
partnerships and collaboration. We
want to create a virtual tent where
people from diverse backgrounds
– from government and the private
sector to solution providers and
investors – can come together.
“I’m most excited about the ses-

sions that see the convergence of
the need to invest in infrastructure,
scale innovation and ensure our
communities are becoming more
resilient,” Ms. Shirt says.
The clean economy carries strong

potential for “reducing emissions,
creating good jobs, supporting
communities that are potentially
vulnerable to climate change, and
improving quality of life overall,”
says Ms. Shirt, who hopes the mo-
mentum created at GLOBE Capital
will help to accelerate our trajectory
towards a brighter future.
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Initiatives such as NGIF Cleantech
Ventures can play a role in helping
Canada reach its emission reduction
targets, says John Adams, managing
director of the newly launched fund
and CEO of NGIF Capital Corpora-
tion, under which the fund has been
established.
NGIF Capital Corporation is

Canada’s first venture capital firm
that offers a hybrid investment
and market-validation platform for
cleantech startups, with solutions
that enhance the environmental and

economic performance for Canada’s
natural gas sector.
Established by the Canadian Gas

Association (CGA) as part of that or-
ganization’s ongoing commitment to
innovation, NGIC Capital Corporation
operates NGIF Industry Grants, the
NGIF Emissions Testing Centre and
now NGIF Cleantech Ventures.
“The type of industry collaboration

you’re seeing within NGIF Cleantech
Ventures is unprecedented,” says
CGA president Timothy Egan. “We
are bringing together upstream,

midstream and downstream energy
companies to pursue investment
opportunities that will drive economic
and environmental performance,
building on the core value proposition
of natural gas as Canada’s most reli-
able, affordable energy option.”
NGIF Cleantech Ventures has

seven limited partners that represent
Canada’s natural gas value chain –
ARC Resources Ltd., ATCO Gas Ltd.,
Birchcliff Energy Ltd., FortisBC Energy
Inc., TC Energy Corporation, Tidewater
Midstream and Infrastructure Ltd. and

Tourmaline Oil Corp – and they’ve
committed a total of $35-million in
capital.
Mr. Adams notes that “the value

proposition for our startups is clear –
we bring the first seven customers to
the table, and we do that through our
focus on technology validation and
industry access, getting their selected
energy solutions faster and further
ahead to full market uptake through
the financing we offer.”

CLEANTECH VENTURE FUND BOOSTING ECONOMIC AND
ENVIRONMENTAL PERFORMANCE

he Intergovernmental
Panel on Climate Change set

2050 as an approximate target for
reaching net-zero greenhouse gas
emissions as the most likely way to
avoid overshooting global warming
of 1.5°C. Meeting this goal is both
ambitious and essential, believes
Elizabeth Shirt, managing director of
GLOBE Series.
“Achieving net-zero emissions

by 2050 is a moon shot and also
critical for Canada and the world if
we’re going to prevent the worst
impacts of the climate crisis,” she
says. “There is a lot of momentum,
and I am excited about the net-zero
commitments from leading organi-
zations. But we need to do more to
scale ideas, solutions and practices.”
A recently released report by

the Canadian Institute for Climate
Choices highlights the role of safe
bets and wild cards in scaling the
clean economy. Safe bets are areas
where technologies and systems are
already in place, like electric vehicles
or energy-efficient buildings. Wild
cards, on the other hand, require
more effort since they represent
technologies in the earlier stages of
development. Examples are green
hydrogen and direct air capture. To
reach net-zero emissions, according
to the institute’s model, we’ll need
to quickly scale safe bets and invest
in wild card innovation.
“Safe bets can help drive progress

towards Canada’s 2030 emissions
goal. But for getting closer to the
2050 target, we’ll need more wild
cards,” says Ms. Shirt. The good
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CONNECTING PEOPLE, IDEAS AND SOLUTIONS TO ACCELERATE
CANADA’S JOURNEY TO NET ZERO
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SCALING CLEAN
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FINANCE
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Trillions of dollars are on the table. Low-carbon infrastructure is
projected to reach $90-trillion by 2030. The current market for
clean technologies is valued at $1.15-trillion. ESG investing has
expanded into a $30-trillion-plus (U.S.) business.

To capitalize on this momentous opportunity during these
unprecedented times, a different kind of conference is needed.
Through targeted networking, curated matchmaking and
outcome-oriented programming, GLOBE Capital will unlock
investment, scale innovation and drive transactions and deals.

GLOBE Capital will create value for organizations today and
contribute to building a more resilient tomorrow.

RESILIENT AND
INCLUSIVE
COMMUNITIES
By Carole Saab, CEO,
Federation of Canadian
Municipalities

Achieving Canada’s goal of
net zero by 2050 must start
by creating low-carbon,
resilient and inclusive cities
and communities. Meeting
this challenge must start
at the local level, and the
Federation of Canadian
Municipalities (FCM) is
leading the way forward.

This means action like
retrofitting buildings, in-
vesting in public transit and
adopting new approaches
to waste management.
Through an ambitious
investment by the federal
government, FCM’s Green
Municipal Fund (GMF)
is proving that Canada’s
communities are where a
commitment to net zero
becomes real. The GMF
program alone has helped
municipalities avoid 2.7
million tonnes of green-
house gas emissions, while
creating thousands of jobs.
A commitment to a net-
zero Canada also means
building communities that
are better equipped to
face the adverse impacts
of climate change and
natural disasters, as well
as ensuring a prosperous
future for the communities
that produce the energy
that has powered Canada’s
economy to this point.

The pandemic has high-
lighted the importance of
community when dealing
with adversity. By working
together to invest in a
net-zero future, through an
equity-centred approach
and guided by science,
we can protect the most
vulnerable among us and
build better lives for all
Canadians from coast to
coast to coast.

A focus on resilient infrastructure, clean innovation and social financing will be at the heart of this year’s GLOBE Capital event. ISTOCK.COM
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