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The organic food system is built on four main principles – health, ecology, fairness and
care – that resonate with a wide base of producers and consumers alike. Published to
coincide with Organic Week, held September 12 to 18, 2022, in co-operation with the
Canada Organic Trade Association (COTA), this special feature will highlight the
impact, challenges and opportunities of Canada’s organic sector.
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Proposed topics:
CULTIVATING CARE – Why are responsible, care-first organic farming practices
important in today's society?
HOLISTIC HEALTH – How do organic farming practices benefit people, animals and
the planet?
NATURAL CHOICE – Why are organic farming synonymous with natural ecological
cycles?
ORGANIC FOR ALL– Why is a dedication to equity, respect and stewardship in
farming practices increasingly essential for people and the planet?
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ORGANIC FOOD SALES BY
PRODUCT IN 2020

THE CANADIAN ORGANIC MARKET

$8.1-billion

Fruits & vegetables
Beverages
Dairy & eggs
Packages/prepared foods
Bread & grains
Condiments
Snack foods
Meat, poultry & seafood

estimated sales value

14.9%

annual growth since 2017

55%

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636
E: rdeacon@globeandmail.com

of Canadians believe
Canada Organic
certiﬁcation is
trustworthy

40.8%
13.6%
10.5%
13.5%
8.8%
4.5%
5.3%
2.9%

Organic buyers spend on average

$160 per week

on groceries, up $27 since 2017
Source Canada Organic Trade ssociation, The Canadian Organic Market 2021. ISTOCK.COM

change is wreaking
C limate
havoc in many forms
worldwide – it also threatens food
security. Recent research ﬁndings
suggest that regenerative organic
agriculture can offer a vital line of
defence against climate change
impacts as well as help to enhance
and sustain food systems.
In the absence of action, the
current outlook is concerning. In
2018, for example, costs of severe
weather to Canadian farms reached
$2-billion, the fourth highest on
record.
Many Canadian food producers
and consumers believe

The Canada Organic
Trade Association (COTA)
is the membershipbased association for the
organic sector in Canada,
representing growers,
processors, certiﬁers,
provincial farmers’
associations, retailers and
others in the organic value
chain.
canada-organic.ca
The Organic Council of
Ontario (OCO) is the voice
for organics in Ontario.

and organic practices complement
each other as a pathway to the
health of our soil, communities and
environment.”
Providing communities with
good nutritious food, being good
stewards of the land and ensuring
the economic sustainability of
the business are all elements of
meeting the triple bottom line of
“people, planet and proﬁt,” says
Mr. Israel. “We have a responsibility
to leave things in better shape for
the future, and I believe the health
of humanity is directly tied to the
health of our soil.”
Tia Loftsgard, executive director

fertilizer requires energy equivalent
to nearly two tonnes of gasoline,”
she explains. “And Canadian
farmers have doubled nitrogen use
since 1993.”
Organic farming eliminates the
use of all synthetic chemicals,
synthetic fertilizers and genetically
engineered (GMO) seeds, and this
means organic producers have to
use different tools for managing
diseases and pests.
“Organic agriculture often relies
on tillage to manage weeds, but
one of the three key pillars of
regenerative practices is reducing
soil disturbance, especially tillage,”

1

addition to over 20 different cover
crop species, which means we
never have a monoculture in any
area of the farm.”
These three key pillars of
regenerative agriculture can be
incorporated into any operation,
regardless whether producers are
organic or conventional, which
makes this a “neat, inclusive
approach to farming,” says Mr.
Israel. “We need everyone to
come together, from producers to
consumers, to support a vibrant
local food system. Our symbiotic
relationship really needs to shine in
these difﬁcult times.”

