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Recent years have highlighted how uncertain times – from public health crises to 
economic disruptions – can add to the stress that many Canadians already feel about 
managing their finances. This special feature, produced in conjunction with leading 
experts and published during the annual Financial Planning Week in November, will 
explore the strategies that certified financial professionals offer to help clients 
determine their financial values and priorities and to build financial resiliency in the face 
of a changing world.

Proposed topic highlights:
EXPERT ADVICE – Accessing professionals well-suited to your personal and 
professional goals.
SOLUTIONS – The latest expert approaches to building financial well-being.
RESOURCES – Where to find information for navigating unique financial
situations.
TRENDS – Evolving financial concerns among Canadians.

Through our Coping
with COVID-19’s
Financial Impact

study, conducted late
last year, we found
that one in three

Canadians are afraid
they’ll never get back
on their feet financially
after the pandemic.

certification were designed to ensure
that financial planning professionals
have the training, skills and ethics to
help all Canadians achieve financial
wellness.

These designations provide
consumers with the the confidence
to know that their financial planners
have met the rigorous standards of
competence expected of a profes-
sional financial planner, that they’re
obligated to put their clients’ interests
first and that they’re accountable for
their professional and ethical conduct.
We know Canadians are wor-

ried about money. According to FP
Canada’s 2021 Financial Stress Index,
almost 40 per cent of all Canadians
say money is their No. 1 source of
stress, even during a global health
crisis, and more than half say they’ve
lost sleep because of fears about their
personal finances. Financial concerns
are even more widespread among
Canadians under the age of 35, with
almost 45 per cent citing money as
their biggest worry.
Women, low-income Canadians,

immigrants and racialized minorities
have been hit especially hard by the
economic fallout from the pandemic.
Consider that one in five women
were forced out of the labour market
during the pandemic and that be-
tween February 2020 and February
2021, roles held by women accounted
for almost 74 per cent of lost jobs,
compared to only about six per cent
of positions held by men.
Think about the fact that workers

earning $40,000 or less were three
times as likely to lose their jobs dur-
ing the pandemic than those making
$80,000 or more. Or that about half
of immigrants and racialized minori-
ties reported a major or moderate
financial impact from the pandemic,
compared to only about 30 per cent
of other Canadians, according to
Statistics Canada.

Meanwhile, many of those who
were doing well financially pre-
pandemic and who were able to
work from home when COVID-19
struck remained financially secure.
Some actually saved money or
even made more money from their
investments.
As we recover from the pandemic,

it’s clear that the economic and
financial progress we are making on
an aggregate, national level will be
experienced differently by different
demographic groups within the
Canadian population.
For some, there may never be a

financial recovery from COVID-19.
Through our Coping with COVID-19’s
Financial Impact study, conducted
late last year, we found that one in
three Canadians are afraid they’ll
never get back on their feet finan-
cially after the pandemic.
We cannot accept this as a pre-

ordained, immutable fact. We must
take action to ensure that everyone
in this country gets more than a
fighting chance to recover financially.
To do this, we must make it easier

for all Canadians – regardless of
gender, race, income and age – to
access professional financial planning
services.
We’re aware of the key barriers

that stand in the way. Despite the
proven benefits of working with a
financial planner, research funded by
the FP Canada Research Foundation
and conducted by the Smith School
of Business at Queen’s University
found that many Canadians are still
confused about what the profession

TASHIA BATSTONE
PRESIDENT AND CEO,
FP CANADA

Canadians have endured more than
18 months of uncertainty and, for
many, devastating personal loss.
Today, they’re finally waking up
to brighter days on a number of
fronts. By the end of September,
the country had regained all of the
roughly three million jobs lost to
the pandemic. More Canadians are
being vaccinated, borders are re-
opening and businesses are starting
to see customers coming through
their doors.
But is it too soon to celebrate?

Canada’s emergence from COVID-19
is diverging into different direc-
tions and is deepening divisions
that already existed within various
demographics.
Just as COVID-19 affected

Canadians in ways that varied ac-
cording to factors such as gender,
race, income, occupation and age,
the country’s recovery from the
pandemic is likely to be a story of
divergent and inequitable experi-
ences.
This is the very essence of a K-

shaped recovery – different people
and sectors bounce back at different
rates and levels. When it comes to
recovering from the financial impact
of COVID-19, some Canadians could
struggle for years while others have
already emerged either unscathed
or even much better off than they
were before the pandemic because
they were able to save money.
As FP Canada and our profession-

al financial planners mark Finan-
cial Planning Week and Financial
Literacy Month, we must take stock
of how all of us can help Canadians
from all walks of life recover –
including newcomers, low-income
Canadians and those from racialized
and marginalized communities.
More than ever, we need to ensure
that each and every Canadian has
the financial confidence and well-
being they need in the aftermath of
COVID-19 and beyond.
At FP Canada, our Certified

Financial Planner certification and
Qualified Associate Financial Planner
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Financial planners can help Canadians from all walks
of life achieve financial well-being
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Advisers adjusting to intergenerational
wealth transfer. FPW2

Estate planning easier with professional
advice. FPW3

Women, immigrants and racialized minorities are among demographics harder hit by the
pandemic, says FP Canada President and CEO, Tashia Batstone. SUPPLIED

Pandemic recovery challenges greater for some groups of Canadians

Canadians’ top causes of stress

Money

38%
Personal Health

26%
Work

20%
Relationships

15%

Source: FP Canada’s 2021 Financial Stress Index

See Value of professional financial
planners on page FPW2

Financial confidence begins with a financial plan
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* 2021 FP Canada Financial Stress Index

Take control of your financial well-being.
Find a partner to help you plan.

financialplanningforcanadians.ca

Canadians who work with a CFP® professional
orQAFPTM professional are 23% less likely to say
that money was their top source of stress than
those who do not work with a financial planner.*
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