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Diabetes has been called one of the most significant health-care crises of our time. 
Today, 11.7 million Canadians have diabetes or prediabetes, and the numbers are 
projected to grow in the coming years. November is Diabetes Awareness Month – a 
time to raise awareness about the individual and national toll of the diabetes epidemic. 
It is also an opportunity to profile progress that is improving the health and well-being of 
individuals living with this chronic disease, while the effort continues to find a cure and 
create a future without diabetes.

Proposed topic highlights:
AWARENESS – Expanding understanding of the impacts of diabetes on physical and 
mental health and strategies for ending stigma.
RESEARCH & INNOVATION – How evolving therapies and technologies are 
enhancing self-management for people with diabetes.
HEALTH CARE SUPPORTS – Improving access to care and profiling services from a 
range of health-care professionals.
TRENDS – Rising incidence of diabetes in Canada and new approaches to help 
reduce the health risks over the longer term.

for a nationwide diabetes strategy
for Canada – to build on Diabetes
360°. This evidence-informed plan
to tackle diabetes in Canada was
built by Diabetes Canada in collabo-
ration with more than 100 groups
and individuals, including those
living with diabetes, from across
the country. “A national framework
will help bring evidence-based
best practices in care and manage-
ment to Canadians with diabetes
everywhere in the country,” Ms.
Syron says.
Another welcome commitment:

new funding of $35-million within
the 2021 federal budget for further
development of the national frame-
work, and investments for diabetes
research, surveillance and type 2
prevention.
Individual action by Canadians,

including people with diabetes,
helped to achieve this historic
government commitment. Over
the years, thousands of Canadians
wrote to their MPs and shared
their experiences about living with
diabetes and expressed what they
needed. “We can make important
progress towards ending diabetes

through collective, individual ac-
tions,” Ms. Syron says.
“Canada gave the world the gift

of insulin 100 years ago, and it’s
fitting that Canada, in 2021, is once
again showing leadership in the
fight against diabetes in its own
nation,” she says.

ONGOING CHALLENGES
FROM THE COVID-19
PANDEMIC
The surge of COVID-19 in 2020
significantly disrupted normal
routines of care and management
for Canadians with diabetes. While
vaccination and other public-health
measures have helped make 2021
a better year, Diabetes Canada
remains concerned about the short-
and long-term impacts for these
individuals.
“The longer the pandemic

goes on, the more we hear about
people with diabetes struggling
with their mental health,” says Ms.
Syron. “Many people remain in
their homes, curtailing their social
contacts and feeling more isolated,
already a challenge when you have
a chronic disease. There continues
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INSIDE Virtual care expands access to diabetes
treatments and supports DC2

Launch of new research network aimed at preventing
diabetes and its complications in cities DC3

Technology advances relieve mental health
challenges related to diabetes DC4

2021 has been a milestone year in
more ways than one for Canadians
living with diabetes and for those
advocating on their behalf: a year
to celebrate the discovery of insulin
100 years ago; another year to deal
with the pandemic’s impacts on
people with diabetes; and a year of
gains and continuing challenges in
the quest to stem the growth of the
diabetes epidemic.

CELEBRATING INSULIN’S
DISCOVERY WITH NEW
COMMITMENTS
The 100-year anniversary of
Canada’s momentous discovery of
insulin helped inspire notable action
in 2021, says Laura Syron, president
and CEO of Diabetes Canada. “We
applaud Parliamentarians for passing
Bill C-237 in June, An Act to Establish
a National Framework for Diabetes
in Canada,” she says. “Kudos to all
members of parliament who voted
unanimously to support this pivotal
step – recognizing that much work
remains to be done to address the
growing prevalence of diabetes.”
Over the past several years, Dia-

betes Canada has been advocating

Canada gave the
world the gift of

insulin 100 years ago,
and it’s fitting that
Canada, in 2021, is
once again showing
leadership in the fight
against diabetes in its

own nation.
Laura Syron

President and CEO, Diabetes
Canada

See MILESTONE YEAR on page DC2

25 times more likely
to experience vision loss

3 times more likely
to be hospitalized for heart
attack, stroke and heart failure

12 times more likely
to be hospitalized for kidney
failure needing dialysis

Vision
• Diabetes is the
leading cause of blindness in
Canadians under 50

• 500,000 Canadians have
diabetes-related eye damage that
can lead to blindness

Diabetes reduces lifespan by 5 to 15 years

People with diabetes are:

20 times more likely
to be hospitalized for non-traumatic
toe, foot and leg amputations

In recognition of the 100th anniversary of the
discovery of insulin, our year-long “We Can’t Wait
Another 100 Years” campaign commemo-rates
the discovery of insulin but also address-es the
urgency about diabetes. It highlights the
prevalence, most life-threatening conse-quences
and the financial burden on the millions of
Canadians living with diabetes, as well as on
federal and provincial governments.

While the 100th anniversary is an incredible
milestone, insulin is not enough. It’s the
starting line, not the finish line for diabetes.
Now is the time to start changing the
conversation. We can’t wait another 100
years to End Diabetes. The time for action
is now. Every action you take, no matter
how big or small, brings us closer to a
future without diabetes.

Diabetes Canada is the trusted leader
in improving the quality of life of every
Canadian diagnosed with diabetes by
working to get them the relevant
knowledge and equitable care they
need. Our mission has a priority focus
on care, followed by cure and
prevention to help those affected by
diabetes live healthy lives.

Find out how you can make a difference at diabetes.ca/takeaction

2021 was a milestone year for diabetes with
celebrations, gains and challenges

to be a lot of suffering.”
Another concern is the health

effects of interruptions in check-
ups aimed at preventing diabetes
complications. Virtual care has
kept patients connected with their
health-care providers in some ways,
but not everything can be handled
through video or phone links.
“We don’t yet know the long-term

impacts of the pandemic on people
living with diabetes,” she says. “If
you haven’t been getting your regu-
lar foot care or your eye exams, or if
you haven’t been properly monitor-
ing your blood pressure at home –
missing these important monitoring
activities could be detrimental over
the longer term.”
Supporting the mental health of

people with diabetes and deploying
the best strategies for reducing the
risks for health complications are
among Diabetes Canada’s priorities
as it plans ahead – looking for more
ways to improve health and quality
of life for people with diabetes
today and to help prevent future
growth of the diabetes epidemic.

#LetsEndDiabetes

We all play a role in ending diabetes. Whether it’s raising awareness, having your A1C tested, knowing your

This November, help us reach 100,000 actions to End Diabetes. Take action now and share it on

diabetes.ca/takeaction

EVERY ACTION MAKES A DIFFERENCE
THIS DIABETES AWARENESS MONTH.
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