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Uncertainty is the biggest challenge that faces Canada's non-profit sector—how long 
will the pandemic continue? How do donors want to engage? How are trends related to 
sustainability, technology, and equity and inclusion going to affect giving and 
volunteering. This special feature, produced in partnership with the Association of 
Fundraising Professionals (AFP), will highlight how Canada's charities and non-profits 
continue to meet the needs of Canadian citizens across the country despite this 
uncertain and turbulent environment.

Proposed topic highlights: 
OUTLOOK – What's ahead for Canada's charitable sector as it prepares for both new 
opportunities and challenges. 
CANADIAN PHILANTHORPY – How donors continue to support their favourite
causes. 
BEYOND THE PANDEMIC RESPONSE – Lessons from the pandemic informing giving 
and volunteering. 
CANADA'S CHAMPIONS – Notable achievements from charities, volunteers and 
donors across the country.

the sector to continue making a
crucial impact at a time of height-
ened need.

In fact, in the 12 months since
March 2020 when the pandemic
was declared, more than three-quar-
ters of Canadians who had given
previously to charity continued their

philanthropy and gave larger gifts
than in past years.

Further, the 2021 What Canadian
Donors Want survey found that the
percentage of respondents giving to
charity in 2020 jumped by six points
from the 2017 survey – from 70 per
cent to 76 per cent – and the average

size of the gifts was much higher – up
from $772 in 2017 to $965 in 2020.

The survey results are a hearten-
ing sign, says Susan Storey, chair of
the AFP Foundation for Philanthropy
– Canada, which works to advance
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INSIDE The Salvation Army meets the challenges
facing the communities it serves AFP2

Caring for children and their families is at the heart
of the mission of Canuck Place AFP3

Solar-powered health care supports maternal and
child health in Mozambique AFP4

increase in the number of people
who needed help.

“In Halifax alone, our numbers
tripled. We went from serving 100
meals a day to 350. People who
had never needed to use a soup
kitchen before found themselves
in unfamiliar territory. Seniors,
families, immigrants, people with
disabilities – they all found their
way to our doors,” says Ms. Porter.

While food is important, the char-
ity offers more than the meal itself.

“We look forward to the day
when we can welcome back our
volunteers. And there will be cel-
ebrations when we can reopen our
dining rooms. People are lonely,
and they need the comfort of
dining together in a warm, inviting
environment,” she says.

More information: soulsharbour.ca
or call 902-405-4663

In March 2020 when the COVID-19
pandemic was officially declared,
everyone was asked to stay home.
But what if you didn’t have a
home?

“Imagine if you spent your days at
the local soup kitchen, the library or
the park and your nights at a shelter
or under a bridge? How could the
homeless just stay home,” says
Michelle Porter, co-founder and CEO
of Souls Harbour Rescue Mission
(SHRM) in Nova Scotia. “We knew
immediately that our guests were
going to need us more than ever.
We couldn’t just close up our doors
and wait this out.”

The SHRM cut back on volun-
teers, closed its thrift store and
switched to serving meals “to go”
at all three of its drop-in locations
in Halifax, Bridgewater and Truro.
The result was increased costs per
meal, but the real surprise was an

MORE THAN AMEAL
Food is important, but people are lonely too

he COVID-19 pandemic has
been a troubling time for all

Canadians, including charities and
nonprofits that have struggled to
meet the needs of the most vulner-
able in society – people coping with
challenges ranging from finding a
safe shelter for a night to the com-
plexities of living with a terminal
illness.

With many Canadians focused
primarily on their own family’s
welfare in the face of job losses,
economic uncertainty and fear for
the safety of themselves and their
loved ones, charitable donations
were widely expected to drop
during the pandemic and leave
charities struggling.

While, on average, charities
reported a 16 per cent decline in rev-
enue over the past year, the recently
released results of a Canada-wide
survey conducted for the Associa-
tion of Fundraising Professionals
(AFP) Foundation for Philanthropy
– Canada found that persistent sup-
port from Canadian donors helped

T

CANADIAN
DONORS
CONTINUE
STRONG
SUPPORT OF
CHARITIES
Confidence in the sector proves a key driver

Canada is a
phenomenally, uniquely

generous nation,
and philanthropy,
at its core, is about
helping others

and strengthening
communities. So it’s not
surprising that for those
that could give, they
did – and generously.”

Susan Storey
Chair of the AFP Foundation for

Philanthropy – Canada

ISTOCK.COM

See CONFIDENCE on page AFP4

The Association of Fundraising Professionals
(AFP) represents more than 3,000 Canadian
fundraisers and charities, and more than
26,000 around the world, partnering with
donors and volunteers to change the world

through ethical and effective fundraising. AFP helps its members
raise more than $100-billion annually for a wide variety of causes
through advocacy, research, education, mentoring and the most
rigorous code of ethics in the profession.

Chef Ryan in the kitchen at Souls Harbour
Rescue Mission in Halifax where the charity
has tripled the number of meals it serves
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