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Historically, gold has been seen as a safe option in unstable markets
and volatile economic times – which has found reflection in its
performance during the coronavirus pandemic. This special feature
explores the trends that affect the current outlook for gold as well as
projections for the future.
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MINING & EXLORATION – Innovative solutions to issues like rising
production costs, environmental challenges and political instability.
CSR – Standards and practices leading to positive community impact
and investor confidence.
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Financial Wellness
Through ordinary and extraordinary times: Canada’s banks are guiding Canadians on the path to ﬁnancial wellness

he coronavirus pandemic
T put the key concept of
“ﬁnancial wellness” sharply into
focus for many Canadians and
for the ﬁnancial institutions that
support them. The shockwaves
that disrupted public health quickly
spread to economic disruption, and
for many Canadians, the result was
at least some degree of ﬁnancial
hardship and eroded conﬁdence
in their ability to manage their
ﬁnances.
Banks in Canada quickly took
on a central role in managing the
ﬁnancial impacts of the COVID-19
crisis – for the country as a whole
and by offering tailored supports
and services for their customers.
They worked with the federal
government to ensure the rapid
and secure delivery of emergency
supports. Further, they provided
one-on-one services and resources
to customers who needed guidance, many urgently, on how to
cushion the economic blow of the
pandemic and build a bridge to
recovery.
“Canada’s banks have for
decades been committed to supporting the ﬁnancial well-being
of their customers,” says Mathieu
Labrèche, director, media strategy,
with the Canadian Bankers Association (CBA).
“Banks recognize their responsibility to help individuals and small
businesses ﬁnancially succeed
at every step – to stand by them
through ordinary and extraordinary
times, through expected and unexpected changes in their ﬁnancial
lives,” says Mr. Labrèche.
“The pandemic was certainly
‘extraordinary’ – the most urgent

8,600 seminars to almost 260,000
students in high school classrooms
across Canada.
In 2014, the CBA launched Your
Money Seniors, through which volunteers deliver seminars to older
adults in community settings, such
as public libraries or retirement
homes.
“The program provides older
Canadians with crucial information on how to protect themselves
against ﬁnancial abuse, how to
make the most of their retirement
income, and how to protect their
sensitive information online,” Mr.
Labrèche explains.
DIGITAL LITERACY AND FRAUD
PREVENTION ALSO KEYS TO
FINANCIAL WELLNESS
While the digitalization of society pre-dates the pandemic, it has
certainly accelerated it. As more
people rely on connected devices
and online services, strengthening
digital literacy and detecting online
fraud become more important
than ever.
“Canadians who might be lower
on the digital curve need help in
strengthening their digital literacy,
which has become an important
component of overall ﬁnancial
wellness,” he says. “The CBA and
banks actively provide information
and education to help customers
feel more comfortable online and
use safe online practices.”
Canadian banks have invested
in key security upgrades to bolster
cyber defences. The country’s six
largest banks have invested more
than $100-billion in technology
over the last decade; a signiﬁcant
portion of that strengthens their
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Banks recognize their
responsibility to help
individuals and small

case-by-case support is continuing
as the country moves to economic
recovery.
PROMOTING FINANCIAL WELLNESS BY BOLSTERING FINANCIAL

of Canadian adults having an
account with a banking institution.
“This is where banks’ ﬁnancial
literacy work begins – in their daily
interactions with their clients,” says
Mr. Labrèche.

