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As a global generosity movement, Giving Tuesday harnesses the potential of social media and the
generosity of people to bring about real change in their communities. This special feature,
produced in partnership with the Association of Fundraising Professionals (AFP), will explore the
power of Giving Tuesday to bring together a range of partners — including non-profits, civic
organizations, businesses, corporations and individuals — to leverage the impact of donating time,
resources and talents to address local and global challenges.

Proposed topic highlights:
PARTNERSHIPS — Examples of collaborations that encourage and amplify acts of
kindness.

COMMUNITY IMPACT — Meeting the needs of communities today and preparing for
future challenges.

PHILANTHROPY IN CANADA — The causes and charities Canadians care for.
OUTLOOK - Lessons from the pandemic informing giving and volunteering.

Sponsor content is available. Speak to your account manager for more information.

un ®

)
— AF P GET INVOLVED TODAY. CONTACT:
;roup i Professonsls RICHARD DEACON, Project Manager T: 1.604.631.6636
E: rdeacon@globeandmail.com

INTEGRATED CONTENT
FEATURES

ARE TURNKEY ADVERTORIAL
SOLUTIONS. PARTICIPATING
ADVERTISERS
CAN BE MENTIONED/QUOTED
WITHIN CONTENT SPACE.

THE GLOBE AND MAIL
DELIVERS YOUR BEST
AUDIENCE

PRINT/DIGITAL: National Edition
6,367,000 WEEKLY PRINT/DIGITAL

READERS
Source: Vividata Fall 2021, National A14+

PRINT: National Edition

714,000 WEEKDAY PRINT READERS
Source: Vividata Fall 2021, National, A14+

Click on the report below to
see a similar feature

ssssssssssss

A LEGACY GIFT ENSURES STATE-OF-THE-ART HEALTH CARE FOR
FUTURE GENERATIONS
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