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The last two years have brought a multitude of challenge
and changes to the small business community. It's also
taught business owners and operators that they need to
be innovative and resilient to maintain viability in spite

of unforeseen challenges. To help these businesses, a
number of outstanding products and services are
available.

This editorial report across print, digital and
webcast platforms will look at these resources, as well as
how they’ve been successfully implemented by some
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SMALL BUSINESS STRATEGIES 2022 SCHEDULE

Sponsor Content Standard Brand Ad Material Deadline Publishing Date
Deadline Deadline

December 14, 2021
January 4, 2022
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2022 NEWSPAPER AND DIGITAL
Editorial Special Reports (National) — Advertising Rates

EVENT

PRINT

- GLOBE BRANDED EVENTS - EXCLUSIVE SPONSORSHIP
60-minute webcast, hosted by The Globe and recorded for post event
viewing
Developed to align with this report’s theme
Includes:

- High impact pre-event promotion across print, email, social channels
- Speaker integration opportunities (pending editorial approval) and
“sponsored by” branding elements

1/2 page 1/4 page BANNER . . . .
R e e bag - Post-event marketing to amplify topic-sponsor connection
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Global students embracing Canada as an MBA destination of
choice

BRANDING ADJACENT TO CONTENT
1,500 — 2,000 estimated page views
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—)

' . THE
One-month delivery on all impressions, subject to availability and seasonal Traffic Drivers %BE
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Articles with adjacent ads Media
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