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The past school year has brought many challenges, but there are many
inspiring example where Canada's teachers have made a difference due to
the dedication to the well-being and learning outcomes of their students.
This special feature, published to co-incide with October 5, World Teachers'
Day, presents a chance to highlight the contribution of teachers in making
a difference in the lives of their students by inspiring them, modelling
behaviour and conveying the tools and skills that form the foundation for
career and personal success.
Proposed topic highlights:
LEADERSHIP – Teaching excellence and how it is shaping the culture of
learning.
DIVERSITY & INCLUSION – Meeting the needs of each student and building
a stronger society.
TEACHER EDUCATION – Contributing to new knowledge and innovation.
FUTURE-READY – Equipping the next generation for future success.
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Online mental health resource launched to
support the education community
A

s North America’s largest educator-owned fraternal insurer,
Teachers Life is uniquely positioned to support its members on one
of the biggest health issues currently
facing the profession: mental health.
On October 5, Teachers Life is
launching ReadyforLife.ca, the only
online mental health resource of its
kind dedicated to the unique needs
of educators across Canada.
“We have seen an increase in mental
health-related insurance claims over
the last number of years – this is more
or less consistent with the industry –
but because our core value is to serve
the needs of our teachers and members across the country, we felt it was
important to develop this resource,”
says Teachers Life president and CEO
Mark Cummings.
He says ReadyforLife.ca includes
input from leading mental health
experts to educate Teachers Life members about the subject and provide
useful information. The resource
features content from the Canadian
Mental Health Association of Ontario
(CMHA Ontario) and Children’s Mental
Health Ontario (CMHO).

“Our primary purpose is to
serve the needs of education
workers and teachers, so
we feel that it’s important
to ensure that any tool or
resource we develop can
help them in their day-to-day
efforts.”
Mark Cummings
is Teachers Life president and CEO

Teachers are uniquely placed to champion the mental health and wellness of youth. ISTOCK.COM
contest, Change the View. This project
invites youth to share their experiences with mental health and wellbeing by making a short video aimed
at removing the stigma around mental
health issues.

says Mr. Cummings.
“It’s a first step, and it’s a sustained
commitment. We really want to provide this support and assistance for
our policy-holders and the entire Canadian education community – teach-

they encounter in the classroom with
the children they teach on a day-today basis,” says Mr. Cummings.
“Teachers have a tough job. We’re
proud of the work that they do each
and every day, and anything we can

