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During much of 2020, Canadians chose to stay close to home and many
are wondering what’s next. When and where can they travel? How can they
pick their destinations with care? This special feature will highlight the
views of experts and leaders in the travel industry about vacation

planning that can champion safety while supporting the

Canadian economy.

Proposed topic highlights:

Top destinations - Exploring the options for Canadian travellers

Canadian highlights - Activities and offerings for getaways across the
country.

Planes, trains and automobiles - Means of transportation and the safety
protocols behind them.

Planning & protection - Travel advisory updates, planning tools and safety
measures.

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636 E:rdeacon@globeandmail.com
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