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The fast pace of societal change is affecting all aspects of life, and the legal
system is charged with addressing emerging issues, such as globalization,
environmental and health questions, new technology and social challenges.
In addition to training the next generation of legal experts and providing them
with the skills and tools for finding professional success, Canada’s law schools
are at the forefront of shaping the legal profession.
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GET INVOLVED BY:
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MATERIALS DUE:
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Proposed topic highlights:
LEADERSHIP. What are the schools and programs that are known for shaping the legal landscape by working
on laws and regulations and strategies for improving the legal process?
ACADEMIC EXCELLENCE. We explore the range and quality of academic programs of Canada’s law schools
and specialty areas of study.
INNOVATION. We highlight examples of law schools contributing to Canadian legal innovation.
EDUCATIONAL OPTIONS. What are the opportunities for pursuing a joint or dual degree, studying abroad or
bilingual studies that offer graduates enhanced career options?
HANDS-ON EXPERIENCES. What are the law schools that provide students with real-world legal experience
through hands-on work in a variety of disciplines?
CAREER-READY. We cover information, such as job placement rates and percentages of graduates who move
on to careers in their chosen fields: in elite firms, judicial clerkships or positions in public interest, academia
or the business sector.
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We’ve had a long history of producing engaging print and digital features. Select a link below to view a previous feature.
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LEGAL INNOVATION

WESTERN SCHOOLS

Changing the traditional service model

Equipping the next generation with the skills they need to succeed

FLEXIBILITY
IS KEY AT
ATHABASCA
UNIVERSITY
Life can throw a curve ball when you
least expect it. Lauren Klukas has
ﬁelded a few and still managed to
continue working toward one of her
life goals, a Bachelor of Science in
Human Science degree.
When she was just 12 and a
competitive backstroke swimmer, Ms.
Klukas was diagnosed with tumour
on her spine. After successful surgery
she returned to swimming, but was
unable to recapture her previous
form. Undaunted, she transitioned
into coaching and pursued her love of
ﬁtness by obtaining a Personal Training Diploma. She also started working
toward a sciences degree but was
unable to combine lab times with her
busy schedule as a swim coach.
“That’s when I found Athabasca
University and the ﬂexibility of its
courses,” she recalls.
In 2013, after Ms. Klukas and her
husband found they were expecting their ﬁrst child, she decided to
focus on her degree and complete
as many courses as possible during the pregnancy. But in her 15th
week she experienced severe heart
palpitations and was later diagnosed
with arrythmogenic right ventricle
cardiomyopathy (ARVC), an inherited
disease of the heart muscle.
Faced with the life-changing reality
that she could no longer exercise at
all, Ms. Klukas experienced ﬁrst hand
the advantages of a ﬂexible and supportive learning environment.
“At an uncertain time in my life,
Athabasca was super supportive
and rescheduled my exams. When I
was worrying about things like my
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Lauren Klukas took advantage of Athabasca University’s ﬂexible programs to take time off from her studies
to research and write her recently published book, The Complete Plate. SUPPLIED

her diet to stay healthy, Ms. Klukas
took a break from her studies and
turned her attention to cooking.
She started a blog (Fitless Flavor)
and collaborated with a nutritionist
to write and publish her ﬁrst book,
The Complete Plate, which includes
recipes based on 1,500, 2,000, and
2,500 kcal meal plans. The book has
been featured on several television shows and was named April
cookbook of the month by House &
Home magazine.
“In addition to taking time off to
manage my health, Athabasca’s
ﬂexibility has also enabled me to do
projects like The Complete Plate. I
am still working on my degree but
at a much slower pace,” she says.
At the heart of Athabasca’s ﬂexible
model is its “digital ﬁrst, not classroom ﬁrst” philosophy.
“Everything we’ve built into the
learning experience at AU starts with
an online model. We don’t have the
legacy of classroom models and
pedagogy – how we teach what we
teach – to cajole and morph into
online learning,” says Mr. McLeod.
Ms. Klukas also appreciated the
ﬁnancial ﬂexibility.
“By managing when you do your
courses, you can spread the cost –
you don’t have to pay for everything
at once, you can make it ﬁt your
own ﬁnancial framework,” she says.
“I have a special place in my heart
for Athabasca. At a time in my life
when I had to give up so much, I
didn’t have to give up my degree
– it is the one thing I got to keep,”
she adds.

NEW BUSINESS MODELS ARE
DISRUPTING THE GLOBAL
LEGAL SERVICES LANDSCAPE
as companies ﬁnd different and
more cost-effective ways to access
services, and lawyers discover the
personal and professional beneﬁts
of having control over the types of
work they do.
Axiom, a leading innovator in
the sector and the strongest and
most favoured alternative legal
services brand in Canada according
to a recent Acritas survey, deploys
its skilled lawyers and advanced
technology to help companies solve
urgent needs, add expertise and
ﬁll gaps. Axiom lawyers integrate
with their clients’ in-house legal
teams, allowing them to gain a more
fulsome understanding of the clients’
business and legal risks at better
value than a traditional law ﬁrm.
We sat down with a few of
Axiom’s more than 70 Toronto-area
lawyers to learn why they joined,
and what they enjoy about, Axiom.
“We live in a world where things
are changing at such rapid speed, and
it was enticing to me to be part of
an organization that was challenging
the traditional model,” says Axiom
lawyer Fazilah Hussain, who worked
in-house at a major bank prior to
Axiom. “When I joined Axiom, what
was most appealing was the idea that
this was a different way to practise
something that had been done so
traditionally for so long.”
She adds that control, ﬂexibility
and a bigger say in the way her work
life was being managed went hand
in hand with Axiom’s innovative
approach. It was a way for her to
continue being a lawyer while having
opportunities that weren’t available
to her anywhere else.
Ian Ness had been serving clients’
needs at a traditional law ﬁrm for
more than 30 years when he began
to consider a change.
“I reached the point where I
was looking for a different work
experience. I was intrigued by the
Axiom model,” he says.

(From left) Colette Stewart, Natasha Gidaro, Ian Ness and Fazilah Hussain are part of Axiom’s team of more than 70 Toronto-area lawyers. SUPPLIED

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com
UBC AND BCIT
FOCUS ON
FORENSICS
The University of British Columbia
(UBC) and the British Columbia
Institute of Technology (BCIT) have
taken a leadership role in the training

health, the loss of a lifestyle I was
passionate about, and being a new
mom, it was great that I didn’t have
to worry about school too. Athabasca took care of it,” she says.
While Ms. Klukas’s challenges
have been more than most students experience, Chris McLeod,
director, communications and community engagement, Athabasca
University, says there’s great ﬂexibility for when and how students
engage with learning.

the program recognizes BCIT’s longstanding partnership with UBC and
harnesses the respective strengths
of both institutions to further bolster
student access to the BCIT Forensic
DNA Lab – the most advanced postsecondary forensic lab in the country.
“Together, we’re empowering
students to ensure they have the
advanced skills to meet industry de-

“The vast majority of our program
students are adults who are balancing full-time work, raising families,
volunteering in their communities,
coaching hockey ... you name it. We
build our programs with ﬂexibility

in mind to help learners ﬁt education around their lives, so it works in
response to their needs and lives,”
he says.
Inspired by her nutrition courses at
Athabasca and the need to manage

The flexibility
is important,
but the model
also enables you
to expand your
portfolio in a way
you couldn’t do
in a traditional
practice.

As a partner in a law ﬁrm, he
considered how his earnings may be
impacted and whether he would miss
the social interactions that were part
of his working life for so many years.
“It’s worked out for me on both
counts,” he adds. “I still work a ﬁveday week, but I feel like I’m more
in control: when I walk out of the
ofﬁce, I’m not on the clock. It’s a
different way to practise, and I have
more control over what I do and
don’t do.”
Natasha Gidaro, who was the legal
director at an international food and
beverage company before joining
Axiom, was looking for a situation
that would bring more diversity
of work and employment with a
transformative company.

“I contemplated going out on my
own, but Axiom offers the ability to
have congeniality with other lawyers
and the sense of being part of a
bigger team, as well as the freedom
to work independently. It offered
the best of both worlds. It’s very
forward-thinking and progressive,”
she says.
As a member of Axiom’s team,
she most enjoys being able to offer
clients innovative and efﬁcient legal
solutions without being caught up in
corporate bureaucracy.
“I can really be on top of my game
without the ofﬁce politics. I can get
going, get my work done and serve
the client in the best way possible,”
she says.
Colette Stewart had a similar

outlook. After years of working as
in-house counsel for several different
companies, she was seeking more
fulﬁlment from her work.
“I was looking for excellence in the
level of work, and Axiom provided
the opportunity for high-level work
with blue chip companies,” she says.
As an Axiom lawyer, she has had
the opportunity to provide legal
services to several companies,
including a pharmaceutical company
whose products are making an
impact around the world, and an
online retailer.
“The ﬂexibility is important, but the
model also enables you to expand
your portfolio in a way you couldn’t
do in a traditional practice,” says Ms.
Stewart.

Sources: Source Vividata 2016, Vividata Q2 2015 Study – Age 18+, comScore MediaMetrix Q4 Average 2015
Colette Stewart
is a lawyer at Axiom
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