
We’ve had a long history of producing engaging print and digital features. Select a link below to view a previous feature.

A PRINT AND ONLINE ADVERTISING FEATURE IN CANADA’S #1 NATIONAL NEWSPAPER AND #1 NEWS WEBSITE

A PRINT + DIGITAL + SOCIAL MEDIA FEATURE

Living in a hyper-connected world brings certain advantages. But with 
them comes a host of cyber security risks that affect a growing number 
of people and businesses every day.  Since cyber threats are constantly 
evolving and impact all levels of society, experts call for a collaborative 
approach, and increased awareness and education for promoting secure 

digital engagement practices. 

Proposed editorial highlights:

ADVICE. We ask the experts about the latest trends and their views on what information can be shared 
without opening up opportunities for identity theft. 

BEST PRACTICES. We highlight best practices and efforts of industry leaders in keeping their – and their 
clients’ – information secure.

EDUCATION AND TRAINING. What are some of the resources available for Canadians of all ages as well 
as businesses to protect themselves?

APPS AND GADGETS. The technology industry is responding by developing tools that increase our 
safety – what are the latest innovations?

FINANCIAL SAFETY. How is the financial sector implementing safety measures in response to the latest 
scams?

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com
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Sources: Source Vividata 2016, Vividata Q2 2015 Study – Age 18+, comScore MediaMetrix Q4 Average 2015

REACH YOUR MARKET
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SATURDAY READERS

6,584,000
UNIQUE VISITORS EVERY MONTH

3.6 million
UNIQUE MOBILE VISITORS

 

 

 

THE GLOBE AND MAIL 
ATTRACTS CANADA’S 

INFLUENTIAL ADULTS AND 
EXECUTIVES

Our weekday readers are:

64% more likely to be 
senior managers/owners

31% more likely to be  
professionals

2x as likely to have 
household incomes of 

$200,000+

ONLINE...

IN PRINT...

See page 2 for details...

+ Increase your reach and 
audience with SOCIAL 

MEDIA AMPLIFICATION...

http://publications.therac.ca/Fraud Prevention March 18.pdf
http://publications.therac.ca/Cyber Security Nov. 30 .pdf
http://publications.therac.ca/Fraud March 17.pdf
http://www.theglobeandmail.com/partners/advfraudprevention20170317/
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CHOOSE YOUR AD SIZE AND FREQUENCY 

We will boost your investment value by 
presenting custom content opportunities 

designed to deliver readership value  
and support your strategic interests.

PUBLISH 

See your special feature content  
housed in the globeandmail.com  

special features hub:  

OR for added global visibility, publish on a 
custom special feature website:

ADVERTISE 

Co-branded digital ads on  
globeandmail.com promote brand  

awareness and drive to your  
site and special feature content:

AMPLIFY 

Mobilize content, conversations  
and build your social media influence,  

engagement and audience.  
Choose from a suite of services:

> CUSTOM CONTENT  
   (ARTICLES, BLOG POSTS, VIDEO)

> STRATEGY  > DAILY UPDATES

PLUS

> INFLUENCER ENGAGEMENT

> PAID SOCIAL AMPLIFICATION  

> REPORTING AND ANALYTICS 
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