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Many Canadians are planning for their retirement.  As life expectancies 
increase, some will struggle to ensure that their quality of lifestyle 
continues. To help in this area, alternative revenue streams such as 
annuities, rental properties or other options may be considered.   
The Globe and Mail’s Retirement Income special report will help 
Canadians better understand their choices.

2017  |  national

retirement 
Income
publication Dates: August 9, 2017

get involved by: July 19, 2017

Material Due: July 26, 2017

For additional information, please contact Keith Ryder, Brand Partnership Manager, Special Reports 
kryder@globeandmail.com

REach your market*

 O nline…

18 million
 monthly unique visitors  

(Globe and Mail multi-platform, Alliance)

6.5 million
monthly unique visitors  

(Globe and Mail multi-platform)

Source: comScore, Omniture, Doubleclick

WITH POWERFUL INTERACTIVITY RESULTS…
35% higher reading time 
Over 2 minutes on special  

report articles vs. GAM site average 

3x higher CTR 
On ads next to content vs. GAM site  

and Canadian average
Source: comScore, Omniture, Doubleclick

  in Print…

1,318,000  
(weekday readers)
Source: Vividata Q2 2016

The Globe newspaper connects you to 1.2 
million Adult 18+ readers every weekday

•	1.3 million of our readers feel they haven’t 
done enough saving for their retirement yet

•	126,000 of our print & digital readers expect to 
retire within the next year (index 119)

•	40% of them have used Financial Planners in 
the past 12 months (index 165)

Sources:  Vividata Q3 2016 A18+ National

Digital and Newspaper Editorial Report

advertising options
Editorial special reports are available across digital and newspaper. Each media is offered 
separately; speak to your Globe and Mail Account Manager for cross-platform packages. 

Digital
500,000 impressions
77 15,000 next to special report content 
77 485,000 co-branded audience engagement units

• One-month delivery on all impressions, subject to availability and seasonal adjustments. 
• Post-campaign reporting including pageview delivery. 

Next-to-content impressions: Delivered as roadblocked leaderboard and big box.  
Globe reserves the right to limit next-to-content availability.

Co-branded impressions: 300 x 600 contextual placement on Globe and Alliance.  
Multi-platform as available.

Content promotion via audience 
engagement units.

Branding next  
to content.

$11,500}

Big Box 
Brand Ad

Content Links

NEWSPAPER 

Rate card or  
contract rates apply. 
Additional size 
options available.

Banner
10 col x 47 ag
9.88” x 3.36”

1/2 Page
10 col x 140 ag
9.88” x 10.0”

Full Page
10 col x 280 ag
9.88” x 20.0”

Digital Editorial Report

Editorial Report
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