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Canada’s eastern provinces offer a wide range of choices for pursuing
post-secondary education. Leading academic institutions have gained
national and international renown for their research contributions,
innovative partnerships with industry and local communities and
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for succeeding in a changing economy.
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This special feature will explore the following editorial highlights:
ENTREPRENEURSHIP. How do universities equip their graduates with the skills to introduce new ideas
and products into a fast-evolving marketplace?
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LEADERSHIP. What are some of the examples of notable contributions from eastern Canada’s educational
institutions to their fields of expertise?

UNIQUE MOBILE VISITORS

PARTNERSHIPS. Post-secondary institutions are building bridges from the classroom to the work force,
giving students better chances for furthering their careers.
RESEARCH AND INNOVATION. We highlight some of the achievements of Canada’s universities, which
are recognized throughout the world for ground- breaking research and innovation.
SUSTAINABILITY. How do innovative programs address issues like environmental sustainability and
climate change?
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UNB focuses on education geared towards the millennial generation

Giving students the tools to do well
by ‘doing good’
W

hen Sara Taaffe decided
to leave her hometown of
Calgary to attend university
in Fredericton, she was excited about
embarking on a unique educational
experience.
Her destination was Renaissance
College at the University of New
Brunswick (UNB) for an accelerated
three-year program to earn a Bachelor
of Philosophy in Interdisciplinary Leadership. Now age 22 and employed by
Fredericton startup HotSpot Merchant
Solutions, Ms. Taaffe recalls being
enthusiastic about the prospect of an
international internship and about the
program’s emphasis on “discussionbased and experiential learning.”
At the same time, it was a big step
to travel across the country to study,
but she figured she could always
return home if it didn’t work out. But
that certainly was not the case. “Once
I started classes, I immediately connected to the UNB community and its
educational approaches and values,”
says Ms. Taaffe.
“We hear today about the ‘millennial dream’ – the idea of finding your
passion and feeling that your work
has purpose, with intrinsic rewards
beyond the economic ones,” she
says. “Renaissance College really
enabled me to develop and pursue
that dream.”
The University of New Brunswick
prides itself on being “today’s millennial university.” From its distinctive degree programs, high faculty-to-student
ratio and culture of mentorship, to its
many centres of innovation and entrepreneurship and partnerships with
local and regional businesses, UNB is
focused on the values and aspirations
of the millennial generation.
“When I talk to young people, they
talk about wanting careers that are
not only personally fulfilling, but also
meaningful – to make a difference in
their communities and other people’s
lives,” says H.E.A. (Eddy) Campbell,
president and vice-chancellor at UNB.
“It’s the idea of doing well by ‘doing
good.’’’
Entrepreneurship has been part of
UNB’s educational fabric for almost
30 years, Dr. Campbell points out,
beginning with the 1988 establishment of the Dr. J. Herbert Smith
Centre for Technology Management
and Entrepreneurship in the Faculty
of Engineering. Over the years, the
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As demand for employees who are comfortable working across languages and cultures grows,
universities make internationalization a priority

Globally competent graduates
I

n late May, the president of Universities Canada, Paul Davidson, and
leaders from 14 Canadian universities travelled to the Netherlands
to visit Dutch universities, share best
practices in academic research and
explore new partnerships.
The Canadian visitors toured university research centres focused on issues
ranging from quantum computing to
healthy aging. They also met some
of the Canadian students studying
in the Netherlands through a unique
scholarship program – created in 2015
by the Dutch government to honour
Canada’s role in the liberation of the
Netherlands in the final months of the
Second World War.
Expanding opportunities for Canadian students to study abroad and
forging new cross-border research
partnerships – these are aspects of
the growing international focus of
Canada’s universities.
“More than 80 per cent of universities in this country have internationalization as a core priority of their
strategic plan, up significantly from
previous decades,” Mr. Davidson says.
“Universities are working in a global
environment as never before – and
they recognize it’s critical for the current generation of graduates to be truly
global citizens.”
The Canadian business community is
a key ally in this matter, he says. “Business leaders want to hire graduates
with international skills and perspec-

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com
terms of social innovation, many
students and alumni have translated
their values into commercial startups.
One Renaissance College graduate
created a company called Wear Your
Label, which sells clothing and jewellery focused on destigmatizing mental
health issues, and which has attracted
global attention.”
The university is also expanding
partnerships to benefit students and
the New Brunswick economy. The
province’s four universities have
created a task force on experiential
education, with the goal of expanding
student internships and co-op placements with New Brunswick employers.

citizens – people who are thoughtful
about what’s happening in the world
and committed to making positive
change,” says Dr. Campbell.
Sara Taaffe certainly found her UNB
experience to be transformative.
That international internship she had
anticipated took her to the South
Asian country of Bhutan, where she
and three other UNB students helped
develop a student leadership program
at the Royal University of Bhutan. “Being able to travel and immerse myself
in a new culture – so much learning
happened; it gave me another lens
through which to view the world,”
she says.

“We are keenly interested
in producing graduates who
are thoughtful about what’s
happening in the world
and committed to making
positive change.”

Internationalization efforts at Canadian universities include expanding opportunities for students to study abroad, forging new cross-border research
partnerships and attracting international students. SUPPLIED
tives, who are comfortable working
across languages and cultures.
“As a trading country, our future
economic prosperity will depend
on giving our students these critical

global skills.”
Attracting international students to
Canadian campuses is another component of internationalization. This
group provides an economic boost to

institutions and the country – contributing around $10-billion a year to our
economy, according to research by
Global Affairs Canada.
Saint Mary’s University in Halifax

calls itself “Canada’s international
university” – with international students from 119 countries comprising
35 per cent of enrollees. The president
of Saint Mary’s, Robert SummerbyMurray, says it is a rich and exciting
environment that benefits all students.
“It’s transformative for learning to
have a veritable United Nations on
campus,” he says. “I step outside
my office and can hear a conversation about climate change that might
involve students from Tanzania, Belgium and Bangladesh. This diversity
helps to transform the world view of
our Canadian students.”
Saint Mary’s has extensive joint programs with foreign universities, including several with academic institutions
in China that allow students from that
country to complete the final year or
two of their degrees at Saint Mary’s.
“We also have a number of studyabroad and exchange programs that

Sources: Source Vividata 2016, Vividata Q2 2015 Study – Age 18+, comScore MediaMetrix Q4 Average 2015

Sara Taaffe in front of the iconic Buddhist temple complex, Paro Taktsang, in Bhutan, July 2014. SUPPLIED

STUDYING ACROSS BORDERS

Student Ambassador Program at
UNB’s Pond-Deshpande Centre for
Innovation and Entrepreneurship,
which included trips to Boston and
India. She was also a leader in the
Activator Program at UNB’s International Business and Entrepreneurship
Centre, where she co-developed a
real-world company.
Ms. Taaffe also won “Our Top
Talent” for New Brunswick, a pitch
competition where graduating students pitched themselves to potential
employers – an event that led to her
current job.
“Entrepreneurship is so much more
than I thought – it’s about problem-
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