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Eleven million Canadians live with diabetes or prediabetes — that's one in three of us. And

another is diagnosed with diabetes every three minutes. The number of Canadians living with
diabetes has doubled in the last 12 years. It's time to do more. Diabetes contributes to 30 per
cent of strokes, 40 per cent of heart attacks, 5o per cent of kidney failure requiring dialysis, 70
per cent of non-tfraumatic leg and foot amputations, and is a leading cause of blindness. By
combining efforts with Diabetes Canada, we can come together with the goal to end diabetes.

Coinciding with Diabetes Awareness Month and produced with Diabetes Canada, this special
feature will include the following editorial highlights:

GOING LIVE IN PRINT AND ONLINE:
NOVEMBER 4, 2017

GET INVOLVED BY:
SEPTEMBER 22, 2017

MATERIALS DUE:
OCTOBER 27, 2017

DE-STRESS. Canadians are stressed. Reducing stress can have a lasting, positive impact on lowering the
risk of diabetes and is a vital part of managing the disease. Diabetes Canada’s exciting fall awareness
campaign will encourage everyone to do something about it!

IMPROVING THE HEALTH OF CANADIANS. Diabetes Canada has identified key areas of improvement
— everything from the risks of sugar-sweetened beverages, the lack of policies for youth with type 1
diabetes in schools, the dangers of marketing to kids and more.

HEALTHLY LIVING AND NUTRITION. Balancing healthy living, nutrition and exercise are especially
important for people with diabetes. We ask the experts for advice.

DIABETES 24/7/365. Diabetes is a complex disease which needs to be managed 24 hours a day, seven
days a week for 365 days of the year. Find out about prevention, avoiding complications and programs
and services to help Canadians live as well as possible with diabetes.

END DIABETES. Discover the latest accomplishments in world-leading diabetes research being done
in Canada.
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We've had a long history of producing engaging print and digital features. Select a link below to view a previous feature.
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NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com

Sources: Source Vividata 2016, Vividata Q2 2015 Study - Age 18+, comScore MediaMetrix Q4 Average 2015
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