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ATTRACTS CANADA'S
INFLUENTIAL ADULTS AND
EXECUTIVES*

Our weekday readers are:

64% more likely to be
senior managers/owners

31% more likely fo be
professionals

2x as likely to have
household incomes of

$200,000+
REACH YOUR MARKET**
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As today's world faces dwindling natural resources stressed by population IN PRINT...
increases, engineers play an important role in addressing both global and 1,074,000
regional challenges. At the core of the engineering profession is the ability WEEKDAY READERS
to identify a problem or need and come up with a viable solution that not

yap g 1,669,000

only meets all societal conditions but also ensures there is no harmful impact
on other areas. This focus on finding real-life answers to today’s challenges
means that engineers add value in a range of sectors.
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Produced in co-operation with Engineers Canada, this feature will include the following editorial
highlights:

EDUCATION. We highlight educational leadership in equipping the next generation of engineers with
the skills to tackle challenges like a changing environment and rapidly advancing technology.

GOING LIVE IN PRINT AND ONLINE:
MAY 23, 2017

GET INVOLVED BY:
APRIL 11, 2017

MATERIALS DUE:
MAY 16, 2017

COLLABORATIONS. Due to the increasing complexity and scale of systems-based engineering problems,
there is a growing need fo pursue collaborations with multidisciplinary teams of experts.

HEALTH. We look at the role of engineering in addressing pollution, waste and other environmental
factors that have an impact on human health.

INFRASTRUCTURE. What are some of the notable projects that can define the future of Canada's infrastructure?

INNOVATION. We feature examples of innovative solutions, such as biomedical devices, complex
manufacturing processes and large systems of networked devices.

SATURDAY READERS
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ONLINE...

3.8 million

UNIQUE VISITORS

3.6 million

UNIQUE MOBILE VISITORS
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+ Increase your reach and

audience with SOCIAL
MEDIA AMPLIFICATION...
See page 2 for details...

We've had a long history of producing engaging print and digital features. Select a link below to view a previous feature.

SUSTAINABLE

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com

Sources: Vividata Q2 2015 Study - Age 18+, comScore MediaMetrix Q4 Average 2015
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https://www.dropbox.com/s/8tmiufqpw4je1hn/Engineering%20Canada%20Report.pdf?dl=0
https://www.dropbox.com/s/ouosvrbj7z0qaaa/Sustainable%20May%2027.pdf?dl=0
http://www.theglobeandmail.com/partners/advhealthyminds0515/
http://specialfeature.diabetes.ca
mailto:rdeacon%40globeandmail.com?subject=Globe%20and%20Mail%20Feature
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PRINT DIGITAL SOCIAL

CHOOSE YOUR AD SIZE AND FREQUENCY PUBLISH AMPLIFY
We will boost your investment value by See your special feature content Mobilize content, conversations
presenting custom content opportunities housed in the globeandmail.com and build your social media influence,
designed to deliver readership value special features hub: engagement and audience.

and support your strategic interests. Choose from a suite of services:

> CUSTOM CONTENT
(ARTICLES, BLOG POSTS, VIDEO)

> STRATEGY > DAILY UPDATES
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TRAMS CAMADA TRAL

PLUS

OR for added global visibility, publish on a
custom special feature website:

THE THANS CANADS TRAIL

> INFLUENCER ENGAGEMENT

ADVERTISE

Co-branded digital ads on
globeandmail.com promote brand
awareness and drive fo your
site and special feature content:

> PAID SOCIAL AMPLIFICATION
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> REPORTING AND ANALYTICS

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com

Sources: NADbank 2013 48 Mkts A18+; PMB Fall 2014 A18+; comScore & Omniture 3 mos av to September 2014
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