THE GLOBE AND MAIL*

A PRINT AND ONLINE ADVERTISING FEATURE IN CANADA'S #1 NATIONAL NEWSPAPER AND #1 NEWS WEBSITE

A PRINT + DIGITAL + SOCIAL MEDIA FEATURE

In 2017, Canada celebrates its 150th anniversary of Confederation. Individuals, families, organi-
zations and businesses across the country are coming together to celebrate this major national
milestone. The many pan-Canadian projects, activities, performances and initiatives are designed
to create shared experiences that strengthen the Canadian community, boost its resilience and
recognition, and point the way fowards a sustainable future.

GOING LIVE IN PRINT AND ONLINE:
JUNE 30, 2017

GET INVOLVED BY:
MAY 19, 2017

MATERIALS DUE:
JUNE 23, 2017

Proposed editorial highlights:

ACROSS THE COUNTRY. We highlight the projects and initiatives that will bring Canadians together
to celebrate, participate in events and share experiences.

MILESTONES. What are some of the milestones that define our nation and have shaped the
values and goals of Canadians?

DIVERSITY. Who are the leaders, organizations and businesses representing Canada as an inno-
vative, inclusive, multicultural and diverse nation?

NEXT GENERATION. We feature organizations and educational institutions that are equipping
next-generation leaders with the skills and knowledge to make a positive difference.

CANADA'S LEGACY. We look at Canada’s impact on the world stage, from philanthropic endeav-
ours and educational exchanges o business connections and partnerships.

THE GLOBE AND MAIL
ATTRACTS CANADA'S
INFLUENTIAL ADULTS AND
EXECUTIVES*

Our weekday readers are:

64% more likely to be
senior managers/owners

31% more likely fo be
professionals

2x as likely to have
household incomes of
$200,000+

REACH YOUR MARKET**

=

IN PRINT...

1,074,000

WEEKDAY READERS

1,669,000

SATURDAY READERS

ONLINE...

3.8 million

UNIQUE VISITORS

3.6 million

UNIQUE MOBILE VISITORS

+ Increase your reach and
audience with SOCIAL
MEDIA AMPLIFICATION...

See page 2 for details...

We've had a long history of producing engaging print and digital features. Select a link below to view a previous feature.

ORGANIC

SEPTEMBER 17-25, 2016

IN RESEARCH AND INNOVATION

Sources: Vividata Q2 2015 Study - Age 18+, comScore MediaMetrix Q4 Average 2015

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com

DIABETES AWARENESS
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https://www.dropbox.com/s/6fq3gczaumoyzjk/Organic%20Week%20Sept.16.pdf?dl=0
https://www.dropbox.com/s/crrk96e8703eaqy/CFI%20Research%20%26%20Innovation.pdf?dl=0
http://specialfeature.diabetes.ca
mailto:rdeacon%40globeandmail.com?subject=Globe%20and%20Mail%20Feature

THE GLOBE AND MAIL*

A PRINT AND ONLINE ADVERTISING FEATURE IN CANADA'S #1 NATIONAL NEWSPAPER AND #1 NEWS WEBSITE

PRINT DIGITAL SOCIAL

CHOOSE YOUR AD SIZE AND FREQUENCY PUBLISH AMPLIFY
We will boost your investment value by See your special feature content Mobilize content, conversations
presenting custom content opportunities housed in the globeandmail.com and build your social media influence,
designed to deliver readership value special features hub: engagement and audience.
and support your strategic interests. Choose from a suite of services:

> CUSTOM CONTENT
(ARTICLES, BLOG POSTS, VIDEO)

> STRATEGY > DAILY UPDATES

PLUS

OR for added global visibility, publish on a
custom special feature website:

THE THANS CANADA TRAIL
CaA . =
COLLEGES & IMSTITUTES Family busines

> INFLUENCER ENGAGEMENT

ADVERTISE

Co-branded digital ads on
globeandmail.com promote brand
awareness and drive o your
site and special feature content:

> PAID SOCIAL AMPLIFICATION
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> REPORTING AND ANALYTICS

NEXT STEPS? Contact Globe and Mail Project Manager RICHARD DEACON at 604.631.6636, or via e-mail at rdeacon@globeandmail.com
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