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 PUBLICATION DATES MATERIAL BOOKING DISTRIBUTION/TYPE

CANADIAN INNOVATION  FEBRUARY 28 FEBRUARY 14 FEBRUARY 7 NATIONAL/EDITORIAL
CELEBRATE CANADA MARCH 15 FEBRUARY 27 FEBRUARY 20  NATIONAL/ADVERTORIAL
CANADIAN ENTREPRENEURSHIP APRIL 5 MARCH 22 MARCH 15 NATIONAL/EDITORIAL
CANADA’S ECONOMIC FUTURE MAY 10 APRIL 26 APRIL 19 NATIONAL/EDITORIAL
EXPLORE ONTARIO MAY 18 MAY 4 APRIL 27 METRO/ADVERTORIAL
TASTE ONTARIO JUNE 15 JUNE 1 MAY 25 METRO/ADVERTORIAL

CONTEXTUAL PLACEMENT: BUSINESS, LIFE

SEE BACK FOR 
MORE DETAILS

In 2017, Canada will mark its 150th birthday with a year-long celebration of everything 
that matters to Canadians, and the things that make Canada matter around the world.

The Globe and Mail, Canada’s national newspaper for over 170 years, will mark the occasion in print and 
digital with special coverage and special reports that will help our advertisers speak to our readers in the 
context of this great country. 

JOIN US AND BE A PART OF SOMETHING TRULY RARE AND UNIQUE.

THE CANADA 150 SERIES

2017 | NATIONAL
NEWSPAPER AND ONLINE OPPORTUNITIES



Click on the images for examples of our:

ADVERTISING FEATURE

DIGITAL ADVERTISING 
FEATURE

EDITORIAL REPORT

DIGITAL EDITORIAL REPORT

Six  
Special  
Reports

REACH YOUR MARKET

 IN PRINT…

1,218,000
WEEKDAY PRINT

1,812,000
SATURDAY PRINT

SOURCE: VIVIDATA Q1 2016

 ONLINE…

6.2 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI-PLATFORM)
SOURCE: COMSCORE Q2 2016

ONTARIO IN PRINT…

664,000
WEEKDAY PRINT

53,000
SATURDAY PRINT

SOURCE: VIVIDATA Q1 2016

ONTARIO ONLINE…

3.1 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI–PLATFORM)
SOURCE: COMSCORE Q1 2016

CANADIAN INNOVATION – FEBRUARY 28, 2017 
NATIONAL/EDITORIAL
Canada is recognized around the world for its innovation and leadership 
in fields as diverse as science, health, technology and finance. But what is 
it that creates the environment where innovation can grow and flourish? 
We’ll celebrate Canadian innovators and explore the culture of innovation 
to learn what it takes for good ideas to take root and turn into successful, 
prosperous industries.

CANADA’S ECONOMIC FUTURE – MAY 10, 2017
NATIONAL/EDITORIAL
Canada’s economic past has been heavily reliant on the exploitation of 
natural resources. In Canada’s Economic Future, we’ll look at the direction 
Canada’s economy is taking today and the small shoots that  
are showing to indicate where we’re heading 10, 25 and 50 years from 
now; in biotechnology, green energy, medical research and innovation,  
and much more.

CELEBRATE CANADA – MARCH 15, 2017
NATIONAL/ADVERTORIAL
To help Canadians celebrate their 150th from coast to coast, we’ll publish 
our special feature to reach Canadians early as they make their Canada Day 
celebration plans. This will be the year that tens of thousands get out and 
explore the world’s most diverse and beautiful country, visiting friends, 
exploring cities and towns, and reconnecting with family.

EXPLORE ONTARIO – MAY 18, 2017
METRO/ADVERTORIAL
Our readers love to travel, and Ontario’s tourism industry has a lot to  
offer them. To inform these get-away hungry consumers about this 
province’s multitude of places to go and things to see, we’ll publish  
Explore Ontario. Filled with great summer trip ideas and eye-popping 
visuals, it will be the ideal content environment for business and 
organizations looking to connect with these vacationers.

CANADIAN ENTREPRENEURSHIP – APRIL 5, 2017 
NATIONAL/EDITORIAL
Entrepreneurship is a powerful force that drives productivity, job 
creation and economic growth. In our special report, we’ll take a look 
at entrepreneurs of yesterday and today who have made fundamental 
impacts on our country’s economy and society.  We’ll highlight the 
individuals and what their innovation and spirit has meant to Canada.  

TASTE ONTARIO – JUNE 15, 2017
METRO/ADVERTORIAL
If there are two things our readers love, it’s travel and food. And with 
so much of both worlds here in Ontario, they don’t have to go far. This 
June, we’re pleased to offer Taste Ontario, an outstanding feature that 
will highlight not-to-be-missed destinations, and their notable culinary 
delights. It will be high quality and informative content, guaranteed to 
stimulate the eye and tickle the taste buds.

We’ll highlight the best of Canada’s past, present  
and – most importantly – future. Our themed  
reports will drill down and demonstrate the depth  
of talent we train and nurture north of the 49th parallel. 

For additional information, please contact  
KEITH RYDER, Brand Partnership Manager, Special Reports   
kryder@globeandmail.com

All reports and features offer comprehensive packages to reach audiences through targeted content. Plus, print, 
digital and social are offered with most opportunities. All reports and features hosted on globeandmail.com receive 
rotational one month promotion on the GAM.com homepage.

*Source: Vividata Q1 2016 
**Source: comScore Q2 2016 

***Source:  Vividata Q2 2016 A18+ National

Canada is recognized around the world for its innovation and leadership in fields 
as diverse as science, health, technology and finance. But what is it that creates 
the environment where innovation can grow and flourish?

On February 28, 2017, The Globe and Mail will publish a special report on 
Canadian Innovation as part of its Canada 150 Series.

In it, we’ll celebrate Canadian innovators of the past, the present, and those that 
are just starting to lead Canada into a strong future. We’ll explore the culture 
of innovation and learn what it takes for good ideas to take root and turn into 
successful, prosperous industries.

Don’t miss this opportunity to be part of this aspirational content opportunity. To 
learn more and book your space today, speak with your Globe representative today.

2017 | NATIONAL
NEWSPAPER AND ONLINE EDITORIAL REPORT
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CANADIAN 
INNOVATION

PUBLICATION DATES: 
February 28, 2017

GET INVOLVED BY: 
February 7, 2017

MATERIAL DUE: 
February 14, 2017

CONTEXTUAL PLACEMENT: 
NEWS & BUSINESS

RATES: 
REPORT AND FEATURE RATES APPLY

The Globe newspaper connects 
you to 1.2 million Adult 18+ 
readers every weekday***

3.9 million go to our website 
weekly for their news and 

information

485,000 print & digital readers are 
in Senior Management roles

315,000 are the Business Decision 
Makers (index 149)

They are 1.3 times more likely to 
work in the �elds of Science and 

Technology

REACH YOUR MARKET*

 IN PRINT…

1,218,000 
WEEKDAY PRINT / PDF READERS

1,812,000 
SATURDAY PRINT/PDF READERS

 ONLINE…**

6.2 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI-PLATFORM)

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com

Click on the images for examples of our:
EDITORIAL REPORT DIGITAL EDITORIAL REPORT

All reports and features offer comprehensive packages to reach audiences through targeted content. Plus, print, 
digital and social are offered with most opportunities. All reports and features hosted on globeandmail.com receive 
rotational one month promotion on the GAM.com homepage.

�����������������������������������������������������������
���������������	�����
�����������������������������������
�
����������������������

�������������
����������������������������������������������������������������������������
���������������������

����������������������������
���������������������������������� ���������������������
����������������������������������� ������›���������

������������������������������������������
������������������������������������������������
�������������������������������������������������������������������������������������

���������������������������������	��������
����������������������������������������������

�����������������������������
���������������
�����������������������
��������

 ��������������������������������������������������������������
�������������������	���������������
�����������

��������������������������	������������������������������������
���������� ������	�������������������	��������

2017 | NATIONAL
H. NEWSPAPER AND ONLINE ADVERTISING FEATURE

O
ct

 6
 | 

KW

CELEBRATE 
CANADA

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com
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THE GLOBE AND MAIL  
ATTRACTS CANADA’S 

INFLUENTIAL ADULTS AND 
EXECUTIVES*

Globe readers travel more and stay longer than 
the average Canadian

2.6 million are planning on travelling 
domestically in the next year

21% travel with children (Index 104)

Although Globe readers are more likely to 
outspend the average Canadian on trips, the 

majority still spend less than $2,000

Globe readers travel primarily by car/RV, but are 
more likely to �y, or take the bus or train.

� Air: 14%, Index 109
� Car/RV: 47%, Index 103
� Bus: 3%, Index 112
� Train: 2%, Index 116

REACH YOUR MARKET**

 IN PRINT…

1,218,000  
WEEKDAY READERS

1,812,000  
SATURDAY READERS

�����������������������

 ONLINE…

6.2 MILLION
UNIQUE MONTHLY VISITORS � (MULTI-PLATFORM)

�����������������������

We�ve had a long history of producing 
engaging print and digital features. 

Click the image at right to view.

PUBLICATION DATE: 
Wednesday, March 15, 2017

GET INVOLVED BY: 
Monday, February 20, 2017

MATERIAL DUE: 
Monday, February 27, 2017

CONTEXTUAL PLACEMENT:
DRIVE, LIFE, and ARTS

RATES: 
REPORT AND FEATURE RATES APPLY

ADVERTISING FEATURE DIGITAL ADVERTISING 
FEATURE
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ADVERTISING FEATURE DIGITAL ADVERTISING 
FEATURE

We’ve had a long history of producing engag-
ing print and digital features. 

Click the image at right to view.
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CANADIAN 
ENTREPRENEURSHIP

PUBLICATION DATES:
April 5, 2017

GET INVOLVED BY:
March 15, 2017

MATERIAL DUE:
March 22, 2017

CONTEXTUAL PLACEMENT:
BUSINESS & NEWS

RATES: 
REPORT AND FEATURE RATES APPLY

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com

EDITORIAL REPORT

We’ve had a long history of producing 
engaging print and digital features.

Click and image at right to view.
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THE GLOBE AND MAIL  
ATTRACTS CANADA’S 

INFLUENTIAL ADULTS AND 
EXECUTIVES*

The Globe newspaper  
connects you to 1.2 million  

Adult 18+ readers every weekday

3.9 million go to our  
website weekly for their  
news and information

1.6 million print & digital readers 
are Entrepreneurs, Small Business 

Owners or manage a business

They are responsible for  
making business decisions  

worth $34.4 billion

REACH YOUR MARKET

 IN PRINT…**

1,218,000
WEEKDAY PRINT

1,812,000
SATURDAY PRINT

 ONLINE…***

6.2 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI-PLATFORM)

DIGITAL EDITORIAL REPORT

All reports and features offer comprehensive packages to reach audiences through targeted content. Plus, print, 
digital and social are offered with most opportunities. All reports and features hosted on globeandmail.com receive 
rotational one month promotion on the GAM.com homepage.

*Source: Vividata Q1 2016 
**Source: comScore Q2 2016 

***Source:  Vividata Q2 2016 A18+ National

Canada’s economic past has been heavily reliant on the exploitation of natural 
resources – from furs to lumber to oil and gas. The future could – and should – 
look much different if Canada’s prosperity is to continue.

On May 10, 2017, The Globe and Mail will publish a special report on Canada’s 
Economic Future as part of its Canada 150 Series.

In it, we’ll look at the direction Canada’s economy is taking today and the small 
shoots that are showing to indicate where we’re heading 10, 25 and 50 years 
from now; in biotechnology, green energy, medical research and innovation, and 
much more.

It will be an indispensable resource for educators, innovators, investors and 
those hoping to shape public policy around future generations.

Don’t miss this opportunity to be part of this aspirational content opportunity. To 
learn more and book your space today, speak with your Globe representative today.

2017 | NATIONAL
NEWSPAPER AND ONLINE EDITORIAL REPORT
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CANADA’S 
ECONOMIC FUTURE

PUBLICATION DATES: 
May 10, 2017

GET INVOLVED BY: 
April 18, 2017

MATERIAL DUE: 
October 27, 2017

CONTEXTUAL PLACEMENT: 
NEWS & BUSINESS

RATES: 
REPORT AND FEATURE RATES APPLY

The Globe newspaper connects 
you to 1.2 million Adult 18+ 
readers every weekday***

3.9 million go to our website 
weekly for their news and 

information

485,000 print & digital readers are 
in Senior Management roles

315,000 are the Business Decision 
Makers (index 149), responsible for 

$18 billion in spending

GAM readers are 1.4 times more 
likely to invest in Science & 

Technology

REACH YOUR MARKET*

 IN PRINT…

1,218,000 
WEEKDAY PRINT / PDF READERS

1,812,000 
SATURDAY PRINT/PDF READERS

 ONLINE…**

6.2 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI-PLATFORM)

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com

Click on the images for examples of our:
EDITORIAL REPORT DIGITAL EDITORIAL REPORT
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EXPLORE 
ONTARIO

THE GLOBE AND MAIL  
ATTRACTS CANADA’S  

INFLUENTIAL ADULTS AND 
EXECUTIVES*

• The Globe Metro edition connects 
you to 620,000 Adult 18+ readers 
every weekday.

• 1.8 million go to our website weekly 
for their news and information.

• 906,000 plan to vacation in Ontario 
in the next year

• They take an average of 4 trips per 
year, and spend an average of $960 
per trip

REACH YOUR MARKET**

 IN PRINT…

664,000 
WEEKDAY READERS

953,000
SATURDAY READERS

Source: Vividata Q1 2016

 ONLINE…

3.1 MILLION
MONTHLY UNIQUE VISITORS  

(MULTI-PLATFORM) 
Source: comScore Q1 2016

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com

ADVERTISING FEATURE DIGITAL ADVERTISING 
FEATURE

We’ve had a long history of producing 
engaging print and digital features. 

Click the image at right to view.

PUBLICATION DATES: 
Thursday, May 18, 2017   

GET INVOLVED BY: 
Thursday, April 27, 2017

MATERIAL DUE: 
Thursday, May 4, 2017

CONTEXTUAL PLACEMENT:
LIFE & ARTS

RATES: 
ADVERTISING FEATURE RATES APPLY

All reports and features offer comprehensive packages to reach audiences through targeted content. Plus, print, 
digital and social are offered with most opportunities. All reports and features hosted on globeandmail.com receive 
rotational one month promotion on the GAM.com homepage.

*Source: Vividata Q1 2016 
**Source: comScore Q1 2016 

***Source:  Vividata Q2 2016 A18+  
Metro Edition Markets

If there are two things that Globe and Mail readers love, it’s travel and food. And 
with so much of both worlds right here in Ontario, they don’t have to go far.

This June, The Globe is pleased to offer Taste Ontario, an outstanding feature 
that will highlight not-to-be-missed destinations, and their notable culinary 
delights. It will be high quality and informative content, guaranteed to stimulate 
the eye and tickle the taste buds. 

Don’t miss this delicious opportunity to connect with Ontario travellers! Please 
speak with Globe and Mail advertising representative today.

2017 | METRO
NEWSPAPER AND ONLINE ADVERTISING FEATURE

N
ov

em
be

r 1
7,

 2
01

6 
| R

L

TASTE ONTARIO

PUBLICATION DATES: 
June 15, 2017

GET INVOLVED BY: 
May 25, 2017

MATERIAL DUE: 
June 1, 2017

CONTEXTUAL PLACEMENT: 
LIFE & ARTS

RATES: 
TRAVEL FEATURE RATES

***The Globe Metro edition 
connects you to 620,000 Adult 

18+ readers every weekday.

1.8 million go to our website 
weekly for their news and 

information.

Globe readers are gourmands

food and wine are part of their 
lives; they�re willing to pay more 
for a good bottle of wine�14% 

more than the average Canadian; 
enjoy gourmet cooking; �ne 

dining; and feel strongly about 
supporting local farmers and 

products produced locally.

ONTARIO

 IN PRINT…*

664,000
WEEKDAY PRINT / PDF READERS

953,000
SATURDAY PRINT/PDF READERS

 ONLINE…**

3.1 MILLION
UNIQUE VISITORS

For additional information, please contact KEITH RYDER, Brand Partnership Manager, Special Reports 
 kryder@globeandmail.com

Click on the images for examples of our:
ADVERTISING FEATURE DIGITAL ADVERTISING 

FEATURE
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