
All reports and features offer comprehensive packages to reach audiences through targeted content. Plus, print, 
digital and social are offered with most opportunities. All reports and features hosted on globeandmail.com receive 
rotational one month promotion on the GAM.com homepage.

Source:  Vividata Q2 2016 A18+ National

The open houses have been attended, the questions have been asked and the 
entrance exams have been completed.  Now, with approval notifications reaching 
the parents of prospective students, caregivers are now tasked with making the 
decision on which school they will send their child. To assist those still-undecided 
Moms and Dads, The Globe and Mail is pleased to offer “Private Schools – Making 
the Final Decision.”  

In this special feature, readers will find guidelines on how to evaluate school 
attributes such as academic structure, curriculum, athletic programs, cost, 
teaching methods and more.   Further, supporting advertisers will have the 
opportunity to editorially highlight who they are and why their offerings make 
the difference.

Private Schools – Making the Final Decision is an outstanding environment to connect 
with parents in the concluding stages of private school selection. Speak with your 
Globe and Mail representative today to learn more and to reserve your space.
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PRIVATE SCHOOLS 
– MAKING THE FINAL DECISION

PUBLICATION DATES: 
Thursday, January 26, 2017

GET INVOLVED BY: 
Monday January 9, 2017

MATERIAL DUE: 
Thursday, January 12, 2017

CONTEXTUAL PLACEMENT:
LIFE & NEWS

RATES: 
REPORT AND FEATURE RATES APPLY

THE GLOBE AND MAIL  
ATTRACTS CANADA’S 

INFLUENTIAL ADULTS AND 
EXECUTIVES*

•	 The Globe Metro newspaper connects 
you to 663,000 Adult 18+ readers  
every weekday

•	 2.0 million go to our website weekly  
for their news and information

•	 2.0 million print & digital readers are 
parents, with 1.1 million having children 
under the age of 18 living at home

•	 904,000 own their homes with children 
under 18 in the household

•	 537,000 earn HHI $100K+ with children 
under 18 at home (index 114)

For additional information, please contact ANDREA D’ANDRADE, Manager Special Reports, New Product Development 
adandrade@globeandmail.com

ADVERTISING FEATURE DIGITAL ADVERTISING 
FEATURE

We’ve had a long history of producing 
engaging print and digital features. 

Click the image at right to view.

REACH YOUR MARKET*

  IN PRINT…

663,000
WEEKDAY PRINT / PDF READERS

953,000
SATURDAY PRINT/PDF READERS

  ONLINE…**

3.1 MILLION
UNIQUE VISITORS



ADVERTISING RATES 

Bundle digital and newspaper to make the most of  
your ad buy: 
 7 Globe and Mail readers spend 3+ minutes per special article; more 

time for your ad to be seen
 7 Low newspaper and digital duplication; include both to  

maximize reach
• 63% of National digital readers don’t read the paper
• 54% of National Globe newspaper readers don’t access the website
• 63% of Ontario digital readers don’t read the print paper
• 55% of Ontario Globe newspaper readers don’t access the website

Source: Vividata Q1 2016 – Age 18+; Moat Analytics

2017NEWSPAPER AND DIGITAL
EDITORIAL REPORTS AND ADVERTISING FEATURES

  
 

Editorial Reports and Advertising Features are 
offered to advertisers in bundled print and online 
packages. Digital impressions can appear on 
desktop and mobile web, and be extended across 
the Globe Alliance family of premium partners. 

Speak to your Globe and Mail account 
representative to learn more.

BANNER
10 columns x 47 agates
9.88” x 3.36”

FULL PAGE
10 columns x 280 agates
9.88” x 20.0”

1/2 PAGE
10 columns x 140 agates
9.88” x 10.0”

1/4 PAGE
5 columns x 140 agates
4.86”˝ x 10.00˝

1/8 PAGE
5 columns x 70 agates
4.86˝ x 5.00˝

1/3 PAGE
10 columns x 93 agates
9.88” x 6.64”

2/3 PAGE
10 columns x 187 agates
9.88” x 13.36”

STANDARD PRINT OPTIONS (APPEAR IN FULL COLOUR)

MAIN REPORT LANDING PAGE
 7 Offered for Advertising Features.

 7 Features all report articles from the 
special section. Includes equal share 
of voice of one leaderboard and one 
big box as roadblock.

STANDARD DIGITAL FEATURES

CONTENT PROMOTION WITH BRANDING ARTICLE PAGES
 7 Offered for Editorial Reports  

and Advertising Features.

 7 Includes equal share of voice of 
one leaderboard, one big box as 
roadblock.

Sponsor Content 

Custom Program TitleBrand Ad

Content Links

 DESKTOP & TABLET
 7 Offered for Editorial Reports 

and Advertising Features.

 7 300 x 600 audience  
engagement format.

 7 Top 300x250 features  
special section advertiser.

 7 Bottom 300x350 features up to  
four links to articles 

 7 Globe and Mail homepage 
promoted.

MOBILE WEB
 7 Offered for Editorial 

Reports and Advertising 
Features.

 7 Offered in 300 x 450 
engagement format.

 7 Top 300 x 250 features 
special reports advertiser.

 7 Bottom 300 x 200 
features link(s) to articles.


