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Now more than ever, organizations are developing global-
ready products and services. But are Canadian businesses
keeping up with the demand?

The Globe and Mail’s Global Innovation special report will
focus on the corporations and their products that have been
able to capture the imagination of global consumers, securing
new sources of revenue while increasing product lines. Canada
is a small market with huge global potential, so this topic

will be of paramount importance to all companies seeking to
export and grow.

ADVERTISING OPTIONS REACH YOUR MARKET*
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THE GLOBE AND MAIL ATTRACTS
CANADA'S INFLUENTIAL ADULTS
AND EXECUTIVES*

« The Globe print & digital readers are 2x more likely
to hold C-Suite positions than average Canadians.
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